
WORLD LEADER IN PROFESSIONAL HAIR TOOLS
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www.babylisspro.eu

The future is now..  
Take your artistry to the 
next level!
 
You don’t quit. Neither should your tools.
Introducing the new BaBylissPRO SNAPFX - For the 
first time ever, the power of UNLIMITED cordless 
runtime is in your hands with our industry-first dual 
battery system. Effortlessly snap in/snap out the 
high-capacity battery cartridges while you work. 
Charge one cartridge while using the other, enabling 
you to cut for as long as you want, client after client. 
Snap on/snap off the self-aligning magnetic hair 
pocket cover for a quick and easy cleaning.
The new BaBylissPRO SNAPFX clipper and trimmer 
collection: the revolutionary power system that 
makes your work much easier and keeps going as 
long as you do.
 

SCAN ME 
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TECNo DRY

C O M P A N y

THE AIR pRoFESSIoNALS 100% MADE IN ITALY

Tecno Elettra, an Italian manufacturing 
company with the aim of combining the 
tradtion of a handmade product with 
production on an industrial scale, was 
founded in 1982. The real 100% MADE 
IN ITALy of professional hairdryers.
The ambitious goal has been achieved 
over time, having as the constant 

motor of growth and development 
the intensity and attention to 
continuous improvement, in the right 
combination of tradition, local culture, 
research, innovation and quality. 
Over time, new modes have been 
created with increasing technology 
and attention to the details typical of 
Italian craftsmanship. Investments in 
the Research & Development sector 
and in Quality 
Control, together 
with numerus 
international 
certifications have 
allowed Tecno 
Elettra to grow 
and become 
consolidated in 

many countries. In 2022, Tecno Dry took 
over Tecno Elettra to continue taking 
the tradition of the 100% MADE IN 
ITALy product into the world. Constantly 
looking for new solutions, the company 
is a leader in the design, technology 
and ergonomics. Today Tecno Dry 
enjoys a wide range of products 
of excellence that have made the 
history of professional hairdryers.
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The 2000 LINE with a power equal to 2000 -2200W is an 
eclectic line offering a wide range of products with different 
dimensions and shapes each with their own peculiarities 
and in multiple colours. They are powerful and ergonomic 
products that meet every type of professional requirement. 
The 6000 LINE by Tecno Dry, thanks to its 2400 - 2500 W, 
allows almost instantaneous drying through an unequalled 
thrust of air and heat. Thanks to reliable protections and 
constant quality controls, any dangerous overheating is 
avoided. Fast drying is accompanied by a reduction in energy 
consumption, succeeding in saving time and money. 
Thanks to certified technical protections, 
(safety thermostat) 100% safety is guaranteed. 
The 9000 LINE, the latest and already certified at global level, 
is absolutely the most powerful, made up of products that can 
boast of power up to 2650 W, which release an energy and 
heat ideal for more resistant and frizzy hair, for excellent styling. 
The new line of BRUSHLESS hairdryers is the result of the 
constant and methodical innovation in the engineering and 
assembly of the materials and new components, in which the 
design and power of a salon hairdryer merge perfectly.
The new line is dynamic and elegant, it fits harmoniously 
into the New Product Generation and guarantees perfect 

ergonomics and simplicity of use. It can boast of a perfect 
heat-air ratio, as well as of energy-saving and lightness.
The LUXURy line offers professional hairdryers which
are silent and with an elegant design, for soft hair 
and perfect hair styling. The multiple product lines 
and the attentive policy of Customer Satisfaction can 
meet the various requirements of the world market. 
Another strong point of the company is the versatility 
and the completeness of the services offered; 
TecnoDry is not limited to offering wide ranges of products 
for every requirement, but looks after the whole production 
process up to the possibility for the client to personalize 
their products with the logos and colours that most represent 
them, the intention is to turn the instruments of professional 
work into something personal in which and through 
which every professional can identify themselves.

“Cosmoprof 2023 represents a real confirmation of the right 
path we have taken, increasingly oriented towards combining 
the quality and professionalism of the TE brand with an appeal 
of products that is more modern, more on trend and therefore 
more recognizable and identifiable at worldwide level.”

To date, the lines are divided into five sectors of products:



Life in the hair
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Headquartered in Athens since 1964 and boasting a history 

of over 50 years, Sarantis Group is a multinational consumer 

products company having dominant presence in Eastern Europe 

through own subsidiaries and strong export activity worldwide. 

Throughout our history, we have been offering high quality 

consumer products that people love and trust in their everyday 

lives, always taking into consideration consumers’ needs and our 

socio-environmental impact. From Personal Care to Health Care 

as well as everyday Home Care Products and Luxury Cosmetics, 

we offer a wide range of products with high brand awareness.

C O M P A N y

SARANTIS GRoUp
Great Brands for Everyday! 

BIoTEN
Bioten turns nature’s power 
into power for Women’s beauty. 
A wide range of Face & Body Care 
products, based on the deep 
knowledge of natural ingredients 
& their properties, that rejuvenates 
your skin & uplifts your spirit. 
Bioten’s formulations are enhanced 
with 100% natural & sustainable 
ingredients, fused with indulging 
textures and delightful fragrances to 
create a unique treatment experience. 
All Bioten formulations are tested with 
proven efficacy to deliver the desired 
result according to your skin type 
and needs. Bioten is an honest and 
reliable brand, offering high quality 
treatments. Bioten’s latest introduction, 
is the strengthening & firming face 
care line Bioten NutriCalcium, specially 
designed for the skin needs during 
and post menopause. With calcium 
for strengthening and dryness 
reduction and Femigen+ for elasticity 
improvement and wrinkles reduction. 
For more information visit 
www.biotencosmetics.com 

CARRoTEN
For over 35 years we take care of your 
protection under the sun, making 
sure you tan in a safe and natural way. 
In its long journey Carroten evolves 
continuously, with a view to maintaining 
the health and beauty of your skin. 
High quality ingredients, innovative 
formulations, advanced technology, 
summer scents, & silky textures.

CARRoTEN ECoSUN SERIES. 
pRoTECT YoUR SKIN. 
pRoTECT THE ENVIRoNMENT.
Ecosun moisturising suncare series is 
a high protection series and provides 
enhanced protection to the skin, 
targeting the largest spectrum of all sun 
rays. Its eco-balanced UV filters respect 
marine, terrestrial and human life, while 
the hypoallergenic formula cares even 
the most sensitive skin. Ecosun sunscreen 
is carried in eco conscious packaging, 
reducing our environmental footprint. 
Also, its mild composition, is developed 
to minimize the risk of allergic reactions. 
For more information visit 
www.carroten.gr 

STR8
The ultimate men’s fragrance 
& toiletries brand, offering 
high quality, premium propositions 
with awakening aromas, unique 
packaging, and an inspiring brand story. 
Living your life straight means, 
paving your own path. 
That takes courage. To own your 
choices is to be true to yourself. 
you have a new way of doing 
things. Because new, is the man 
you are… and STR8 is your attitude!
For more information visit 
www.str8fragrances.com

Sarantis Group will welcome your interest for a Distribution partnership agreement, 
contact us at info@sarantisgroup.com or tpetrou@sarantisgroup.com 

or call us at +30 210 6173000 - www.sarantisgroup.com

pLEASE FIND US AT 
Cosmoprof BoloGna: 
Hall 22, Stand A43/B44
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oYSTER CoSMETICS
A CREDIBILITY WoN AND 
INCREASED oVER TIME

Two important celebrations at Cosmoprof 2023: 
the company’s 40th anniversary and 

the 50 years of the “libera e Bella” brand

Oyster Cosmetics is an important 
player in the Italian cosmetics 
sector for countless reasons. 
Its solid industrial base with a plant 
of 65,000 square metres equipped 
with the most modern technologies, 
makes it one of the manufacturing 
poles of excellence, with a production 
capacity of approximately 
100 million units per year. 
Its wide specialization in the beauty 
sector is based on an expertise 
matured over four decades where the 
R & D department proposes highly 
advanced formulas in their efficacy 
and as far as possible with natural 
ingredients, guaranteeing the highest 
performance and level of customer 
satisfaction. Thanks to the know-how 
acquired, Oyster Cosmetics has been 
able to create various Divisions, each 
specialized in its branch of activity 
and with a work team of its own. 

The ‘professional’ division, 
the users of which are professional 
hairdressers, is organized in such a way 
as to develop products ad hoc for a 
very demanding sector both from the 
point of view of the product and of 
Education. Among the brands, we 
can mention Oyster Professional, 
PK Pura Kosmetica and Freecolor. 
Oyster Cosmetics is also present 
in the High End segment with 
the NyCE – New york Cosmetic 
Experience line which offers high 
functional quality, cosmetic values 
and Education, all combined 
in the one word of “prestige.”
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C O M P A N y

In the ‘private label’ sector, 
Oyster Cosmetics expresses 
itself fully, as it offers its 
capacities at the level of 
concept and full service to meet 
the most varied international 
clientele, in both the 
professional and retail sectors. 
‘Retail’ is the Division where 
Oyster Cosmetics is a central and 
successful player, especially in 
the last few years. The acquisition 
a few years ago of the ‘Libera e 
Bella’ brand was the first important 
signal of Oyster Cosmetics’ 
entry into the main chains of 
distribution in Italy and the world. 

This year the 50th anniversary of 
‘Libera e Bella’ is being celebrated 
and what better recognition 
could there be than that 
received from the Italian 
Ministry of Economic 
Development as “Historic brand 
of national interest” due to its 
more than 50 years on the market. 
A number of other brands have 
appeared on the shelves in 
supermarkets, including Piega Viva, 
Fashion Colore Elite, Plus, Natura 
and Argan Silk. If this is the result 
of the first 40 years of OYSTER 
Cosmetics, there is a lot more 
to expect in the coming years!
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C O M P A N y

EXPORT MAGAZINE: Dr Gnaccarini, 
we are delighted to meet you at 
your head office, after so many 
times in the past when we have 
met at trade fairs in countries in the 
different continents. This proves that 
oyster Cosmetics definitely has an 
international vocation!
norBErTo GnaCCarInI: We operate 
in 85 countries around the world and 
our presence at trade fairs, as well 
as promoting our products and the 
excellence of “made in Italy”, is also 
an opportunity to make market 
studies on trends which, obviously, 
vary from one latitude to another.

EM: are your offers diversified 
according to the various 
requirements?
nG: There are the so-called ‘classic’ 
markets, where the product categories 
most in demand are the traditional 
ones, which have shown excellent 
performances over time. Alongside 
this type of consolidated proposals, 
the demand for ‘green’ products is 
emerging with increasing insistence. 
Some countries have started, before 
others, to be sensitive to the topic of 
sustainability, however the phenomenon 
is extending transversally everywhere, 
as consumers tend to be attentive and 
more selective of the product that offers 
more benefits compared to the 
experience they want to have. 

EM: Has the topic of sustainability 
led and is it leading to changes 
at industrial level?
nG: Nobody today can avoid working 
not thinking about the planet as 
well as their own specific business. 
The conception of the product, and all 
the decisions linked to its production 
and being put on the market today 
goes through a project of innovation 
that aims to use less aggressive raw 
materials and packaging with a lower 
environmental impact, and to save 
energy and water in using the product, 
only to mention a few points. 
For some time now we have started 
a process of evolution in this direction.

EM: oyster Cosmetics is synonymous 
with “The colour professionals,” as can 
also be seen from your website. How 
do you become colour professionals? 
nG: Looking at the market data 
of Cosmetica Italia, our trade 
association, you will see that Italy, in 
the beauty sector, excels in colour. 
There is ‘make up’, where in the private 
label sector, the whole Italian sector, 
produces almost 70% of the global 
offer, and ‘hair colour’, where the 
figures are also in the double digits. 
Oyster Cosmetics has expressed in 
full, for 40 years now, its savoir-faire 
in colouring, in both the professional 
sector, with private labels and with 
its own brands, and in retail. 

EM: Various sources reveal that 
the professional hair sector has 
characteristics and requirements 
that do not make it accessible to 
just anyone who decides to start 
out in this business. Is this true?
nG: As well as knowing how to 
formulate good products and 
implementing a good marketing 
plan, you also have to seriously 
take on the topic of Education. 
We have been making considerable 
investments in this marketing 
instrument for ten years now. 
To complete the functionality 
of the product, we created an 
“Academy” for our distributors 
and clients in a large resort 
on Lake Garda, previously 
the head offices of a world 
leader in the cosmetic sector.

at the head of oyster Cosmetics, 
alessandro Gnaccarini is the Chairman 
and managing Director and norberto 
Gnaccarini is marketing, sales and 
strategic Development Director.
We met the ‘Doctor’ at the company’s 
academy, which looks on to lake Garda. 

INTERVIEW WITH NoRBERTo GNACCARINI

Claudia Stagno



www.oystercosmetics.com
MADE IN ITALY

We have been taking care of your hair

FOR OVER 50 YEARS 

“entered in the special register of historical 
brands of national interest under  

no. 338 of 17/01/2022”

FOR OVER 50 YEARS
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GAMA ITALY 
pRoFESSIoNAL NEXT 
GEn HaIr DrYEr: IQ2
The new iQ2, which is as light as 
a smartphone reinforces Gama 
as a continuous disruptor 
within the hair tool community

GAMA Italy Professional is thrilled 
to present its newest hair tool 
creation, iQ2 as the next-gen evolution 
of the groundbreaking iQ Perfetto 
Hair Dryer and winner of the 
prestigious MCB Innovation Award.
The new dryer is the result of GAMA’s 
permanent process of innovation 
which has been in place since 1969. 
Based on the existing iQ Perfetto, 
the iQ2 is a stylish, ergonomic and 
compact hair dryer designed to 
ease muscle strain, ensure durability 
and hair and scalp health, as well 
as impart perfect styling ability.

@IQpErfETTo #IQ2 #Gama 
#gamaprofessional #GamaItaly
The new iQ2 is set to be the new must 
have in the professional market. 
The evolution of the hairdryer 
revolution, it boasts the perfect balance 
between weight and performance 
from the original iQ line, introducing 
various innovations. The first major 
change involves its new washable 
micro-perforated filters which remove 
the accumulation of dust and micro 
bacteria. These sophisticated double 

filters were designed to prevent even 
the smallest dirt particles from settling in 
the engine and reaching the skin while 
also ensuring greater engine resilience, 
the new magnetized and washable 
filters are designed to facilitate daily 
cleaning and maintenance needed to 
ensure maximum performance after 
extensive use in the salon where the 
use of chemicals is the order of the day.
The iQ dryers are still the only ones in 
the market paired with the Intelligent 
Auto-Clean technology, that spins the 
engine in reverse direction, assisting 
in the deep cleaning of the filters.
The iQ 2 is the lightest, most performant 
professional hair dryer in the world. 
At only 0.65 pounds or 294 g, it’s as 
light as a smartphone. Combining 
lightness with power and elite 
performance, the iQ2 new ultra-potent 
intelligent brushless motor 110,000 rpm 
performance is enhanced by the Venturi 
Effect and the new Turbo Function. 
The Venturi effect multiplies the air-
flow delivered by the engine, reducing 
drying time without using extra 
power. The iQ2 also boasts a technical 
revolution in the new Turbo Function, 
which increases air flow by bringing 
the engine to an impressive maximum 
speed of 120,000 rpm for 30 seconds. 
This results in an over 30% reduction of 
drying time, optimizing salon work. And 
if that wasn’t enough, the iQ2 is the only 
hairdryer in the world with never-before 
seen, ‘iQ Standby Technology’ that can 
be automatically deactivated when 

it is placed on the GAMA Smart Pad, 
allowing efficient management of usage 
in order to reduce energy waste.
Just as its predecessor, the iQ 2 is 
fitted with Oxy Active Technology 
which, by exploiting the antibacterial 
and rejuvenating properties of active 
oxygen, guarantees healthier, shinier 
and regenerated hair from the cuticles 
to the tips, and long-lasting color. 
To improve and facilitate the user 
experience, iQ2 is equipped with a Lock 
Function, aimed at avoiding accidental 
changes in the air flow and temperature 
level during use of the hairdryer, 
Auto-Diagnostics Function, that 
identifies and highlights any operating 
problems, and Memory Function that 
allows the stylist to customize user 
preferences. The hairdryer comes with 
three nozzles and diffuser. The two 
traditional nozzles and the new GAMA 
patented Star Nozzle (Venturi Nozzle). 
The innovative nozzle was especially 
designed to work on fine or damaged 
hair and sensitive scalps, it replicates the 
power of Venturi, yet gently distribute 
the air flow to protect hair. The dryer 
also features a cleaning kit and the 
Standby Smart Pad. Once again, the iQ 
2 is proof that the attention to detail and 
quality characteristic of Italian Design, 
the choice of premium materials, and 
a focus in research and innovation are 
the key ingredients that allow GAMA to 
create products of the highest quality, to 
meet the needs of the most avant-garde 
salons and high-end consumers.



WE ARE MANUFACTURERS OF PRIVATE LABEL PRODUCTS

POLYDROS, S.A.
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(+34) 916610042  |  www.polydros.es  |  info@polydros.es

THE BEST PUMICE STONES

Since 1961 manufacturing high quality products

Eco friendly hypoallergenic higHEst qualitysoft skinmanufactured in spain
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COME & VISIT US

COSMOPROF  BOLOGNA 2023 / 16th - 20 th MARCH 2023
Hall 25 - Stand B52-C51  - Hall 14 - C9

CENTRAL ASIA BEAUTY EXPO ALMATY / 24th - 26th MAY 2023
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Discover more on www.helenseward.it

The complete answer for the professional hairdresser 
to create endless trendy color possibilities.

COLOR IS BEAUTY, INGENUITY, IMAGINATION: 
A MESSAGE OF POSITIVITY AND TRUST.

WE GIVE CREATIVITY THE POWER TO CONTAMINATE 
EVERYDAY LIFE WITH NEW ENERGY.

COLOR SYSTEM LUMIA
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Hair color trend 2023 
Helen Seward Milano

Color Is BEaUTY, InGEnUITY, ImaGInaTIon: 
A MESSAGE oF poSITIVITY AND TRUST.
WE GIVE CREATIVITY THE poWER To CoNTAMINATE 
EVERYDAY LIFE WITH NEW ENERGY.

Following the latest trends is simple thanks to the infinite 
creative possibilities offered by the color world of Helen Seward. 
From COLOR SySTEM LUMIA to BBCOLOR, the professional 
coloring lines that ensure maximum performance while 
protecting and enhancing the beauty of the hair.

DoUBLE ASH – New series 
Intense ash colors for shades from light brown to very light blond. A palette of 
colors to create cool ash reflections on a blue base. Ideal for neutralizing warm 
reflections and for achieving coverage with intense cool reflections when mixed 
with the Cool Natural, Intense Natural and Smoky Brown series.

Color sYsTEm lUmIa: an ever-natural color, full of life
The hair color that guarantees maximum shine and a broad range of luminous and 
vibrant shades. Perfect for mixing with each other, they guarantee perfect grey hair 
coverage, uniform and intense color, long-lasting result. The extraordinary treatment 
power of the formula offers the hair volume and softness, transforming hair coloring 
into a genuine beauty treatment. With Luminescine Technology.

oN-TREND HAIR CoLoR NEWSNEW 2023

smoKY BroWn – range extension 
Covering shades to create on-trend, cool brown reflections. 
Ideal for neutralizing warm reflections on darker bases and intensifying 
the cool reflection in mixtures with the Fantasy Ash and Beige shades.

BooSTER pINK 
For creating new custom, 

on-trend reflections. 
It can be applied pure or 

mixed with Fantasy shades.
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INDUpLAST 
pACKAGING 
GRoUp

Induplast Packaging Group, made up 
of InduPlast Spa, Petroplast, which 
makes flexible tubes, Verve Spa and 
Vexel 74 Srl, is a reference in the sector 
capable of implementing the projects 
of more than 2,000 clients in over 
50 countries, confirming itself once 
again as a driver of innovation, with 
attention to detail and sustainability. 
The packaging solutions of the 
Induplast Packaging Group come from 
the decades-long history of project 
development, advanced technology 
and research of materials which are 
merged in a harmonious creative 
experience, in which industrial strength 
and the attention of craftsmanship 
efficiently coexist. With a catalogue 
of over 3000 references, 2 in-house 

decorating departments and 80 lines 
of production, the Induplast Packaging 
Group can meet the widest variety 
of demands in terms of creativity, 
personalization and functionality. 
Bergamo-based InduPlast, founded in 
1958, manufactures top-quality stick 
deodorants, roll-ons, lipsticks 
and jars, perfect for make-up, 
skincare or sun care formulations. 
Vexel, in Parma, stands out for 
innovative designs and shapes, and 
bright and eye-catching colours. 
Verve produces versatile and highly 
customizable packaging which it 
designs, plans and manufactures 
thanks to its in-house moulds. 
The latest acquisition of the Induplast 
Packaging Group, the Spanish 
Petroplast, has a wide catalogue of 
tubes, available in capacities from 
6 to 300 ml, in different materials, 
including PE, COEX, PCR and Green PE. 
The creation of a flexible tube made 
wholly in PP mono-material which 
guarantees high levels of compatibility 
with formulations and filling techniques 
in a 100% recyclable packaging, 
is also a recent development.

Sustainability: a keyword for the group. 
Conscious of its role in the creation 
and diffusion of packaging with a low 
environmental impact as manufacturers 
of plastic packaging, the Induplast 
Packaging Group has always been 
attentive to creating solutions based on 
accepting the challenges of sustainable 
transition. The Group has been able 
to launch several new products on the 
market, the result of intense teamwork 
where the different professional 
competences collaborate, succeeding 
in offering packaging that is sustainable 
on several fronts, but without sacrificing 
functionality aesthetics and quality. 
Thanks to this successful synergy, 
the Induplast Packaging Group 
presents at Cosmopack 2023 two 
important new eco-friendly products. 
The oblique stick for lips (Flute) wholly 
made from PP is the latest new product 
that extends the family of mono-material 
packaging by the Induplast Packaging 
Group. As it is wholly mono-material, 
the new Flute stick can be completely 
recycled because the parts making 
it up are disposable in the same 
category of plastic waste. 

four manufacturing 
companies, one Group
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Also guaranteeing a high level of 
compatibility, the mono-material Flute 
stick allows fillers and brands to use the 
same techniques of filling functional to 
standard packaging and has the same 
formation, so without the need for new 
investments. PP is also a material with 
great chemical stability: this safety 
measure is translated into a loud “click” 
on closing, that can preserve the bulk 
from becoming fragile. The sustainability 
is two-directional: by the manufacturer 
who does not throw away or change 
anything, and by the consumer who 
recycles more easily. The sustainability 
of the packaging is compatible with 
COSMOS and ECOCERT standards. 
The effort of the Induplast Packaging 
Group is also two-directional: not only 
recycling but also reduction of waste. 
This is the logic behind Libra, the new 
range of refillable airless packaging. By 
enriching the galaxy of the Induplast 
products. The new Libra range recalls 
the balance of a packaging where the 
experience of the consumer is balanced 
with the needs of manufacturers, brands 
and fillers, creating a unique harmony 
between design innovation and facility 
of use, capable of stimulating the 
marketing departments of leading 
international brands and operators 
in the cosmetics sector, which have 
always been looking for and attentive 
in identifying new solutions. Airless 
technology is effectively a solution in 

perfect balance between the usability 
by the consumer, controlled dosage 
and rapid dispensing, reducing to a 
minimum at one and the same time 
the contamination of the product by 
external factors such as air, human 
contact or bacterial agents, thus 
allowing a reduced use of preservatives 
and a better protection of the active 
ingredients in the final products. In this 
sense, airless packaging allows excellent 
conservation of the product – and a 
reduced need for preservatives – but 
at the same time helps the consumer 
dose the product with precision. The 
Induplast Packaging Group further 
implements the benefits of airless 
technology by introducing an even 
more attentive approach to the variable 
of sustainability: the Libra airless range, 
thanks to the innovative possibility of 
refilling, lets the final consumer reuse 
the dispensing pump. The use of a 

single material in the refill section of the 
body also helps disposal. In this way 
the product reduces waste and refuse 
to a minimum, with a positive impact 
on the environment. The Libra airless 
range by the Induplast Packaging Group 
opens up the way to a new experience, 
where the packaging-brand-consumer 
interaction is extended. In the 
collaboration towards the creation of 
more sustainable consumption, refillable 
airless technology increases the 
possibility of increasing the final users’ 
loyalty, as they will be more inclined to 
reuse the material they already have 
and replace the refill section, going 
back again to the same brand. On the 
other hand, the technology of Libra is 
stimulating the imagination of marketing 
and product development departments 
of the brands, opening up the way for 
the production of innovative creative 
and potentially interactive products.

Induplast packaging Group at Cosmopack
Thanks to this attentive approach to innovation and sustainability, the 
Induplast Packaging Group will be one of the leading companies at 
CosmoFactory 2023. Entitled Encoding Beauty, the new edition of 
CosmoFactory is dedicated to stimulating the debate between operators on 
the need to introduce technologies of traceability to discover the behind-the-
scenes of the processes that lead to the creation of products of excellence. 
CosmoFactory will be in hall 20 where examples of Libra can be seen at 
stand C-39 D-42 of the Induplast Packaging Group. 



A unique line of hair products is born from careful research on active pharmaceutical substances 
and their therapeutic properties.

/ga·lè·ni·co/
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C O S M O S  O R G A N I C  A N D
N AT U R A L P R O D U C T S

100%

MAXXelle today boasts a very long and
meticulous research into the formulation of 
natural products. With the COSMOS
ORGANIC accredited certification,  

is the first line of professional products that 
positions its formulas at an even higher level
of performance than synthetic products. 

•  W E L L N E S S  V I B E S  •
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sIKHa: a BranD for 
THE z GENERATIoN
a new approach to hair care 
which combines technology 
and a green philosophy

The so-called ‘millennials’ and 
‘Z generation’, generally speaking 
those born between 1981 and 2005, 
are a recent target for consumer 
products and the Sikha brand 
has been developed for them. 
They want essential but effective 
products that are quick and easy 
to use and preferably natural, 
functional and vegan-friendly. 
Quality is not overlooked and results 
have to be immediate, without any 
waste of time. Sikha is committed to 
developing high-performing products 
with eco-friendly formulas, selecting 
such ingredients as rice bran oil, which 
has anti-ageing properties for brittle, 
thin and dull hair, a combination of fruit 
acids with fortifying, nourishing and 
antioxidant properties and Vitamin E. 

It also has a natural UVA 
radiation filtering capacity. 
Thanks to these exceptional 
properties, rice bran oil is the 
common ingredient in all 
the hair products, whether 
for colouring, washing or styling. 
The products do not contain 
parabens, paraffin, silicones, 
petrolatum, PEG, SLES or SLS. 
Timeless is the professional hair 
cream which has to be left to 
act for only ten minutes. 
It has been studied and developed 
in the Sikha laboratories, 
resulting in an equimolar formula 
(a perfect balance between primary 
and secondary colours) with the 
innovative enzymatic control which 
guarantees maximum safety and 
protection during application. 
The fruit acids in the formula 
(lactic, citric and malic) have 

fundamental moisturizing and 
dermo-protective properties. 
In only ten minutes, the result 
is smooth and intense colour 
for silky hair full of life. 
The Timeless colour range includes 
shades from ‘traditional’ basic colours 
to ‘trendy’ shades such as metallic 
and matte selections, in line with 
current trends. Sikha is a complete 
line of hair products with a 
Bleaching Powder/Cream, Ton 618, 
which contains a functional plex with 
Fermented Hyaluronic Acid to plump 
up the hair fibre. The Sikha range 
comprises shampoos and masks 
for frequent washing, coloured hair, 
curly hair and for strstraight hair. 
For styling and nourishment, there 
are products to pamper and beautify 
hair, to increase its shine, to protect 
coloured and curly hair and to 
protect it from external aggressiion.

DIAMoND LAMELLAR TREATMENT
Also by Sikha is the new Diamond Lamellar 
Treatment, a unique product which offers a mirror 
effect treatment with a conditioning/nourishing 
action as well as repairing damaged areas. 
The no-rinse spray formula is ultra-light and super-
strengthening. The treatment is made up of two 
products, the Shampoo no. 22 and the Lamellar 
Fluid no. 23. The treatment uses the power of 
lamellae, small particles capable of penetrating 
the hair cuticle ad repairing damaged areas, more 
effectively than traditional hair masks. Working in 
thin layers, the formula deposits small active and moisturizing ingredients 
(for strength and shine) and conditioning agents into the damaged areas. 
It immediately penetrates the hair shaft, providing an intensified nourishing effect.

The decades-long experience 
of the Feliziani family, 
whose creations include 
the luxury line MAXXelle, 
now introduces Sikha, 
not only a new line of 
products, but a different 
and up-to-date approach 
to the new generations 
of consumers.



www.sikhahaircare.com | follow us Facebook and Instagramwww.sikhahaircare.com | follow us Facebook and Instagram

•  A  T E E N  I D O L  •



Pettenon Cosmetics S.p.A. S.B. is a specialist Professional Hair & Skin Care group that has been 
a leading international exponent of exceptional Italian quality since 1988.

Its professional hair, face and body products are Made in Italy and exported to 108 countries worldwide.

With a global team of manangers and highly qualified experts in the field and 
a number of successful brands on the professional beauty scene, 

Pettenon promotes the values of a big family and constantly evolving business,
striving to cater to the needs of the markets, people and the planet.

www.pettenon.it

DIFFERENT BRANDS
WITH THE SAME
PASSION
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EGolInE: InspIrED BY naTUrE 
AND BooSTED BY SCIENCE
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The new line of sustainable and high-performing 
treatments by alter Ego Italy

The professional haircare brand 
Alter Ego Italy has been conceived 
and is dedicated to a contemporary 
woman, where sophistication, 
elegance and attention to sustainability 
and personal care are in perfect 
harmony with the brand’s 
philosophy of Beauty & Kindness. 
Alter Ego Italy has introduced the 
process of hyperfermentation to 
obtain boosted active ingredients. 
This means that an active ingredient 
can be developed for each formulation, 
to offer a unique experience of 
well-being and let each consumer 
express her individuality to the full. 

Based on principles and values such 
as sustainability, ethics and attention 
to formulation, Alter Ego Italy presents 
Egoline, the complete range of high 
performing and sustainable treatments 
that take advantage of the most 
innovative technologies of formulation 
to meet specific needs of the scalp, hair 
length and colour, always in the respect 
of the philosophy of Beauty & Kindness.
Egoline consists of three treatment lines.
Scalp Ego are formulated with 
fermented oats, to help restore 
the balance of the skin’s microbiome 
and fosters the processes of exchange 
between the skin and hair. 
The products are divided into 
Energizing (a shampoo, a vitalizing 
treatment and an energizing patch) 
to meet the specific needs of a 
fragile scalp and hair, offering an 
effective solution to hair loss. Balancing 
(a pre-shampoo and a shampoo) to 
remove excess sebum and/or dandruff, 
with purifying and rebalancing 
properties; Calming, to give a sensation 
of relief and well-being to sensitive or 
sensitized skin (a pre-shampoo and 
a shampoo) and Densifying, which 
thickens the hair and strengthens the 
hair fibre, restoring its natural shine 
(shampoo and densifying treatment).
The Cure Ego line is for all the 
specific needs of lengths. 
The main ingredient is fermented 
Rice Water, which gives hair a healthy 
and shiny appearance, preventing 
dehydration. Its treatment lines are 
Hydraday (Shampoo and conditioner 
for frequent use, completed by a 
quick acting liquid conditioner and 
a moisturizing mousse) and Silk Oil, 
a remedy for frizzy hair for an ultra-

silky appearance with a shampoo, a 
conditioner, a hair mask, an intensive 
rinse off conditioning treatment and 
a no rinse illuminating treatment and 
to complete the routine a rich 
conditioning oil. The Chrom Ego line
has been developed to protect 
coloured hair, to prevent loss 
of intensity between salon visits. 
The main ingredient here are Veneto 
Walnuts, thanks to its antioxidant effect 
helps to reduce the fading of cosmetic 
colour. In this line, Color Care protects 
Coloured and decolorized hair with a 
colour protection shampoo, a colour 
protection conditioner and a colour 
protection mask. The addition of shea 
butter provides softness and silkiness, 
preserving colour over time.
Silver Maintain protects and maintains 
blonde, grey and lightened hair, 
whether natural or otherwise. 
A violet pigment in the formulation 
has a neutralizing effect on unwanted 
yellow reflections. The line consists of 
an anti-yellow shampoo, an anti-yellow 
conditioner and an anti-yellow mousse.



www.alteregoitaly.com

FOLLOW US

A range of Beauty & Kindness 
treatments combining
outstanding performance 
with a gentle approach.
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www.inebrya.it
@inebrya.official

A Taste for Beauty
SWEET AND STYLISH

Savour the delights of healthy, nourished, hydrated 
and incredibly glossy hair with Inebrya Ice Cream.
The comprehensive selection for use in salons and 

at home features effective formulas, active 
ingredients of natural origin, delectable textures 

and stunning fragrances.

Treat your hair to a revitalizing dessert.
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ECHoSLINE pRESENTS 
WHERE THE FUTURE GRoWS

C O M P A N y

a new collection for 2023

SUNLIGHT SATIN oAT
Light, natural layering and soft 
waves lay the foundations for 
sophisticated lifting that interweaves 
cool highlights with warmer tones. 
The results are rich, bright and 
as full and vibrant as dazzling 
sunshine in summer meadows.

GRACEFUL ICY LAVENDER
This delicate proposal with 
a glacial colour palette contrasts 
with the bright tones and 
warm fragrances of nature. 
With lunar tones enhanced 
by a light lavender touch, this 
image seems like it’s emerging 
from the shadows of a wood.

LIVELY RoSÉ NYMpHEA
Like the fragrances and colours 
that come bursting out when 
water lilies flower, this bob 
unfolds along soft, unstructured 
lines that leave room for 
bright tones in alternating 
warm and cool shades. 

SUNFLoWER MULLET
This look revolves around 
a fully-fledged mullet 
cut in all its glory: the short 
sections are steeped in urban 
boho style and brought out 
by the colour contrast 
between deep brown 
and very light blonde.

NoCTURNAL MYSTERIoUS MAUVE
Contrasting with the deep green of the 
woods, the violet hues of this colour melt 
into mauve and produce multi-faceted, 
mysterious tones, complemented 
by the soft waves of the styling.

BUTTERFLY MULLET
This mid-length layered mullet look 
combines tough, gritty contemporary 
appeal with a more romantic, 
sophisticated side. 

BLooMING BoB
Nature always shows us which path 
to follow. This look will help us learn 
to reveal the fragrance and colour 
of our personalities, just like flowers.

Nature is the muse who’s inspiring and guiding 
our personal blooming, as we move towards 

an authentic new future. We’re increasingly 
expected to play a part and called upon to make 

carefully considered choices relating to the 
environment, our homes and the places where 

we live and love. The riches all around us belong 
to everyone and we must never forget that 

we’re all responsible for them. Every day, we 
each gradually shape our personalities. 

We make frank, personal decisions for ourselves 
and we’ll do the same for a new future. 

These are the key considerations that inspired the new 2023 
collection by Echosline, a professional haircare brand that 
has always espoused a sustainable approach, placing the 
emphasis on Clean Beauty and the notion that “less is more” 
through its Vegan products. Echosline’s 2023 “Where the 
future grows“ collection marks the start of a new journey for 
the brand. The artistic director behind the collection is the 
world-famous Alessandro Abei of “Gogen”, who’s renowned on 
the hairdressing scene for his eclectic, cutting-edge outlook; 
he’s a master of style, methods and fashions who teaches at 
international hairdressing academies, has an innate passion 
for photography and runs four Gogen salons in Rome. “I think 

the success of each individual is down to group synergy. 
The passion that drives us means we never stop redefining 
things that already appear to be definitive. It all depends 
on how we want to portray ourselves, which becomes more 
authentic and personal over time,” states Alessandro Abei, the 
Artistic Director of the brand. With this in mind, the selection 
in the new collection is inspired by Nature. Sophisticated 
lifting, soft waves, looks with natural effects and lunar tones, 
stylized shapes and contrasting shades all have a part to play, 
alongside contemporary style that occasionally features a feisty 
touch. There are seven looks in the new Echosline collection, 
so there’s something to suit all personalities.



echosline.official

www.echosline.it
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Organizers:

MILAN-ITALY

Via Gattamelata

Registered companies

OCT 2023

11 12

Organized workshops

Go International, organized by Trade Events and Aice (Italian Association of
Foreign Trade), is the reference exhibition event for export services to be held
from 11 to 12 October 2023 in Italy, in Milan. The fair aims to connect demand

and the offer of services to support exports and internationalization.

Go I  N  T  E  R  N  A  T  I  O  N  A  L
The export services fair

Contact us:
39/3454049979  |  info@go-international.it  |  www-go-international.it



All of the No Yellow
performance
with a new

Softer and shinier hair
with the WOW factor

Extra Care Formula
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11 AND 12 oCToBER 2023 
“Go InTErnaTIonal”

THE EXpoRT SERVICES TRADE FAIR

E V E N T S

more than 100 exhibitors and a full programme 
of conferences are expected at allianz miCo 

fiera milano Congressi, in milan, Italy

After the excellent outcome of the 
second edition in October 2022 
returns on 11 and 12 October 2023, 
in Milan, “Go International”, the export 
services fair organized by Aice - the 
Italian Foreign Trade Association 
(Confcommercio) with companies that 
carry out import and export activities 
- and by Trade Events, a company 
specialized in the organization of 
trade fairs and participation of Italian 
companies in international fairs.
“Go International” aims to bring 
together institutions that support 
internationalization and companies that 
provide export services to Italian and 
International producers, interested in 
growing in international markets.
Italy is experiencing a period of strong 
export growth, as demonstrated by 
ISTAT data for the third quarter of 2022.
The data show a very positive year, to 
which Go International, thanks to the 
success of the October 2022 edition, 
has made its contribution.

In this context, the trade fair 
“Go International” represents 
a unique opportunity for companies in 
the export services sector to present 
their solutions and make networking 
with international operators.
It will be held in Milan from 11 to 12 
October 2023 and is the ideal event for 
companies that want to make themselves 
known globally and get in touch with 
new customers and business partners. 
The 2023 edition will be held, on 11 
and 12 October, at Allianz MiCo Fiera 

Milano Congressi, in the downtown 
of Milan, Italy, with the presence of 
more than 100 exhibitors and a full 
program of conferences (more than 
60) dedicated to the presentation of 
business opportunities offered by 
major foreign markets and the latest 
news on export services. In addition to 
the national institutions dedicated to 
the promotion of Made in Italy will be 
present, as exhibitors: banks, temporary 
export managers, international logistics 
operators, freight forwarders, certification 
companies, export credit insurance, 
international law firms, export consultants, 
international e-commerce platforms, 
foreign countries promotion agencies, 
Italian Chambers of Commerce abroad, 
etc. Participating in Go International 
means having the opportunity to expand 
your business internationally and 
take advantage of the opportunities 
offered by growing markets. 
Registration for the 2023 edition is open: 
ask for information and book your 
stand or your visit by contacting 
us at info@go-international.it
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ARRIVAL
oRGANIzED CoSMETICS VENEzIA

FRoM NATURE To BEAUTY
The True harmonious 
Union with NATURE.
organic Hair Care ritual: 
the Healty Well-Being for all.
ETHICS AND SUSTAINABILITY

ARRRIVAL loves extreme solutions and 
bold decisions, weighed in the light of 
knowledge and under the fire of our 
guiding principles. ARRIVAL fully owns 
both these features. Nature, in its sacred 
vision, does not compromise, but rather 
demands clear and transparent choices, 
where the time to act is now. That’s how 
“Arrival – Organized Cosmetics Venezia” 
came about in 2020, a house with no 
walls, founded on unconditional honesty 
and transparency, a return to putting 
the consumer, the person at the center. 
Awareness is what shapes and organize 
its choices and decisions in everything 
ARRIVAL does. Hence, Organic and 
Organized Cosmetics are the answer for a 
twofold reason. Not only is it indicating the 
natural and certified organic origin of the 
ingredients and raw materials that its high-

performing Hair Care products are made 
of, but more importantly, it all fits within a 
broader over all frame work that embodies 
its activity, inspired by a clear Mission. 
This is why the use of sustainable 
packaging by 100% recycled material, 
person-centered for the enhancement 
of 100% handmade production, the 
support of an Ethical & Fairtrade 
chain, the offer of certified products 
abiding by the strictest internationally 
recognized standards NATRUE 
oRGANIC CoSMETICS - KoSHER – 
VEGAN, acknowledging the superior 
value of the Earth and the future of 
the upcoming generations are all 
“organized” as well. A single organized 
whole, centered on Responsibility, 
carried out with transparency, respect 
and fairness, in the world of Beauty, 
contributing to the protection of the 

environment and to the improvement of 
people’s living conditions. The respect 
for Nature and for the most demanding 
and aware consumers, bringing Luxury, 
as per luxuriant nature, into the Organic 
through Eco-sustainability is what 
ARRIVAL offers for the benefit of all.

ARRIVAL will exhibit at COSMOPROF 2023 EDITION BOLOGNA, ITALY, MARCH 16-18, 2023
Hall 14 – stand f4 Green prime –Cosmoprime
To learn more and Distribution agreements, do not hesitate to contact us at:

info@arrivalcosmetics.com or andrea.marchesini@arrivalcosmetics.com

The NATURE IN HAIR range, launched in 
May 2022, is The Hair Wellness ritual, 
supported and completed by Organic and FSC certified Ritual tools. 
Products are made up with a percentage of 100% of natural origin ingredients 
but above all with the maximum concentration of ingredients higher than 95% 
from certified organically grown. The ritual consists of the following items:
N ° 1 DETOX & PURE Shampoo (trainer for treatments)
N ° 3 Treatments (VOLUME- RESTORE- HyDRO) 
N ° 3 Pure - Intensive Treatments (VOLUME- RESTORE- HyDRO) 
N ° 1 SHINy & ORDER Pure-Intensive Treatment (Finishing)
(only in 250 ml Retail format - all Rinse-Off)

Dr. Andrea Marchesini, Founder CEO

KOSMETIKAL:
THE NEW ERA 
OF NATURAL 
COSMETICS
Custom cosmetics production
for almost twenty years.

PAV 20
STAND C45-D46

BOLOGNA

MARCH 16TH-18 TH 2023

Via Antonio Casali, 30 _ Borgo Santa 
Maria_ 61122 Pesaro_ PU _ ITALIA 
Tel: 0721 855882
info@kosmetikal.it_ www.kosmetikal.it
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KoSMETIKAL
A pARTNER To TURN DREAMS 

INTo REALITY

C O M P A N y

The creator of custom cosmetic products 
presents its latest innovations and celebrates 

having received several awards  

Kosmetikal, thanks to its qualified 
and experienced Research and 
Development team, is now a reference 
in the development of new cosmetic 
products, particularly green, 
eco-friendly, organic and vegan 
formulas. It follows all the stages of 
the creation of the cosmetic product, 
agreeing with the client on the basic 
specifications, from the creation of the 
formula, the production of samples 
and the performance of tests to ensure 
compliance with standards and the 
client’s requests and requirements. 
Kosmetikal can offer advice on 
advertising claims, cosmetic product 
notification in the EU portal (CPNP) and 

editing the PIF (Product Information 
File). All the products developed 
by Kosmetikal respect European 
regulations, complying with the quality 
standards laid down by ISO 22716 
and 1223/2009 industry regulations. 
Every raw material is checked in the 
Kosmetikal warehouses by the Quality 
Control department with chemical-
physical analyses and is introduced into 
the supply chain only after validation.

In a word, Kosmetikal is a partner 
that can transform its clients’ dreams 
into reality. Ideas can become reality 
only when a specialist covers the 
whole journey from the formulation 
to the packaging, solving any and 
every problem, and helping the client 
company to stand out and Kosmetikal, 
with innovation as its force, is constantly 
For the committed to finding new 
solutions that are innovative and in 
line with market trends. For the future, 
the company aims to be increasingly 
engaged in a journey of sustainability 
on all fronts, from the product to 
production, ethics, social commitment, 
training and culture. Kosmetikal is greatly 
committed to promoting Biodiverse 
Cosmetics with ingredients to support 
biodiversity, understood as the activity 
of preserving agro-food varieties linked 
to a typical territory from their extinction 
caused by the massive use of industrial 
processes, which import products that 
are more in demand on the market and 
thus favour their recultivation. The goal 
is to make known niches of products 
from Italy by using them as raw materials 
within the cosmetic formulation and 
promote their promulgation. The raw 
materials in Biodiverse Cosmetics are 
linked to sensoriality and derived directly 
from the farmers, are processed within 
Kosmetikal’s R& D Lab and proposed in 
the form of juices or glyceric extracts. 
Kosmetikal’s product lines are for the 
face, the body, the hair, babies, the 
super food line, the perfect skin line, 
a solar line and a fermented line.
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DISTINCTIoNS
Kosmetikal has recently celebrated its inclusion 
in the best 100 companies in Italy of the 
Women Value Company, a distinction 
greatly appreciated by its CEO, Silvye Malfarà. 
This is not the only award as it received 
the Le Fonti Awards prize for innovation 
and leadership in natural cosmetics. 
Last but not least, it has also been 
consecrated a “Champion of Growth” 
by the prestigious German Institute 
for Quality and Finance, with its 
average annual growth of 46.56%.

47   www.exportmagazine.net

Present at Cosmopack, Kosmetikal will be 
presenting its innovative new products 
which include the “Transformable Powder”. 
This is a multi-tasking natural powder 
which, with the addition of water, can 
become a purifying face mask, a detox 
body pack and, if used pure, a dry 
shampoo. This three-in-one product helps promote a 
zero-wate lifestyle without sacrificing skin (or hair) care. 
Packaged in practical containers made from recycled 
paper with paper labels, the powder is almost all of 
natural origin and formulated with few ingredients 
of high quality without water or preservatives. 
The ingredients have been chosen to 
support the local area and the population. 
The lightweight packaging also means 
less weight and space during transport 
with a consequent saving of CO2. 

A second new 
product is the 
SURPRISING WAX. 
This wax for hair comes 
in 100% recycled packaging and 
is in the form of a stick, making 
it easy to apply at any time int he 
day without using the hands and 
is perfect to carry around in a bag. 
Made from ingredients of natural 
origin and vegan-friendly, 
Surprising Wax has been conceived 
as a “smart” unisex product. 
Both these products are refillable.
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H.S.A. CoSMETICS

HSA COSMETICS will be at Cosmoprof Bologna 
again this year, in Hall 25, stand A26/B27, together 
with the most important Italian and international 
companies of the world of professional and retail hair care. 
It is the same company but with a new “face”, the result 
of a major renovation which involves all the company’s 
divisions. To give a voice to this new phase of its evolution, 
the company has signed a partnership with a well-known 
Milanese architecture and design studio, Calvi Brambilla. 
Its founders are well-known for their expertise 
in architecture and interior design. They have also 
been recently chosen for the artistic direction 
of one of the best known Italian design companies 
in the world such as Zanotta, and they have 
collaborated with clients of the calibre of Flos, Pedrali, 
Desalto and many other internationally recognized names.
The first result of this collaboration is the evolved 
architectonic image of the stand for the Bologna show: 
a perfect combination of technology and art, and of 
severity and transparency, the new space will be the 
launching pad for the presentation of some new lines of the 
professional hair brand NOUVELLE, as well as for the official 
presentation of the total rebranding of ESLABONDEXX, 
with a new name and the tag-line “consciously designed,” 
which speaks of a new and highly advanced formulistic 
approach, based on clean and vegan friendly ingredients; 
all perfectly in line with the concept of hairceutic, the 
perfect association of medical and cosmetic for the hair. 

Just as for the brands, 
there is a breath of fresh air on 
the private label side as well, 
thanks to the creation 
of new collections – from 
care of the scalp and 
permanent super-covering 
cosmetic hair colouring, innovative 
skincare products and lots more!
“Innovation” is now a leitmotiv 
which accompanies the well-known 
Varese-based company: 
a new concept of cleanliness 
and formulistic minimalism 
that merges perfectly with 
the vision and the values of 
HSA COSMETICS, which have been 
part of its heritage for many years.

Beauty becomes design and sustainability



The art  
of beauty
Animated by the culture of design, fashion, with advanced cosmetic research and a strong 
attitude to the world of art, Nouvelle is a professional hair brand conceived and produced 
in Italy with a history of over 30 years and distributed in more than 80 countries worldwide.  
More than 15 lines of color, styling and treatment for a fascinating esperiential journey in hair salons 
or at home.

Made in italy                                                                                                       nouvellecolor.com - hsa@hsacosmetics.com
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pARIS pACKAGING WEEK
THE HEART oF INNoVATIoN

The Paris show dedicated to premium 
packaging solutions for perfumes, 
cosmetics, beverages and to aerosols, 
returned to its usual dates at the beginning 
of the year on the 25 and 26 January.
The packed two days event organised 
by Easyfairs, for the first time, brought 
together four major packaging 
innovation exhibitions under one 
roof: PCD for beauty products, PLD 
for premium drinks, ADF for aerosols 
and dispensing systems, and the 
new Packaging Première for luxury 
products. This key international event 
in the packaging calendar attracted 
12,747 participants, including a 
record 8,988 visitors, an increase of 
30%, representing more than 2,500 
brands and design agencies. Josh 
Brooks, Marketing Director of Paris 
Packaging Week has expressed his full 
satisfaction with the results exceeding 
all expectations. In addition, the arrival 
of Packaging Première, dedicated to the 
luxury industry, has created new interest 
from big names that had not yet come 
to this event and shows how the luxury 
market performance continues beating 

records, despite the challenges 
linked to inflation and energy prices. 
The three other events repeated their 
successes of previous years. More than 
2,500 brands, including renowned names 
such as LVMH, L’Oréal, Chanel, Gucci, 
Unilever, Estée Lauder, Pernod Ricard, 
Diageo, Rémy Cointreau and many others, 
attended Paris Packaging Week in order 
to find new future partners, inspiration 
by the winners of the Innovation Awards, 
discover the latest innovations, attend 
the many talks organised during 
the two days of the event. 

FoUR CoNFERENCE STAGES
More than 100 influential speakers, 
including world-renowned experts, 
offered high-quality technical and 
inspirational content to visitors. Among 
the key themes that were discussed across 
the four stages: the latest developments 
in packaging sustainability; solving supply 
issues in the inflationary environment; 
integrating inclusivity and diversity 

in packaging design; and artificial 
intelligence and its role in design. Visitors 
were able to meet in the many networking 
areas making Paris Packaging Week 
a real forum for the exchange of ideas. 

paris packaging Week reinforces its position 
as the leading packaging innovation event 

recording 30% rise in visitor numbers

INNoVATIoN AWARDS – MoRE THAN A SHoW
The ADF, PCD and PLD Innovation Awards were once again a highlight rewarding 
and celebrating the 27 winners of the 2023 competitions for their innovations. 55 
finalists were showcased in the Innovations Awards Gallery. Paris Packaging Week 
2023 was also an opportunity to promote the new generation of designers through 
two student innovation competitions. The former was conducted in partnership 
with ESEPAC and ESP. young packaging and marketing students were challenged 
with a brief prepared by The Estée Lauder Companies on the theme: «How to 
create unique consumer experiences for fragrances and make-up, highlighting 
craftsmanship for luxury consumers». The latter was on the design of the secondary 
packaging of the «Liquid Matte» lipstick and the primary packaging of the perfume «Kayali», from Huda Beauty. 
Here too, the students showed ingenuity and creativity to reinvent these containers in the light of major environmental issues.

THE pENTAWARDS WINNERS’ EXHIBIT
The Pentawards 
Winners’ Exhibit was 
an exclusive and 
unique opportunity 
to gain a global 
perspective of 
the best and 
most creative 
achievements 
in packaging 
designing 2023. 
This year winners 
were selected from 
among the most 
impactful designs 
across the world.

The next Paris Packaging Week, will take place on 
17 and 18 January 2024 at Paris Expo Porte de Versailles.



Connect yourself with the most innovative private label cosmetics production 
and �nd out how to become one of our "private label customer partners". 
Thanks to an expertise of over thirty years in hair coloring and care and skin care products and with a heritage of 
more than 1000 formulas, we offer "made in Italy" full service services to more than 200 brands in 90 countries 
around the world .

Private label formulas countries years brands

 Connect yourself with your dreams: hsacosmetics.com - shop.hsacosmetics.com - hsa@hsacosmetics.com 
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pARLUX DIGITALYoN®, GLITTER GREY
The digital professional hairdryer 

in a new trendy color version

Parlux DIGITALyON®, is an extraordinary 
professional digital hairdryer that since 
last year is a best seller at the hair salons 
all over the world and… not only…
Thanks to its new innovative digital 
technology, its power and heat 
performances have been improved 
to permit the hairdresser to work 
even better, more quickly and 
with great satisfaction. 
Light-weight, power and product 
reliability are some of the basic features 
to be able to offer a really pleasant 
hairdryer to use, above all for those 
working with it many hours a day, all 
day long. The digital motor makes 
the hairdryer much more lightweight 
assuring a perfect balance without 
registering any power dropping; 
for this reason, this hairdryer model is 
especially devoted for all those frantic 
days often happening in hair salons. 
A very special “wave” resistance 
at variable “evolved” geometry 
increases its power, diffusing and 
keeping the heat evenly constant to let 
you obtain very quick dryings and 
a consequent, optimal energy saving.
Parlux DIGITALyON® contains the now 
indispensable systems “Air Ionizer Tech”, 

optimizing 
the negative ion 
emission thus halving 
the drying times and the HFS - 
Hair Free System” Patented, the inner 
device, which placed on the hairdryer 
intake, catches the hair, keeping the tool 
clean and efficient over time. 
The new Parlux DIGITALyON® patented 
filter offers to this tool, an exclusive, 
elegant design, retains the dirt that can 
undermine the hair dryer and keeps its 
power unchanged. Inside its package, 
the new SLIM nozzle, offering an “iron 
effect”, to make the hair drying and 
ironing much easier resulting with soft, 
brilliant hair with only a few movements 
– for the hairdressers’ greater satisfaction.
Parlux DIGITALyON® is now available in 
the very new color version “Glitter Grey”, 
in addition to the other three colors 
already available (Silver, Anthracite, Blue) 
and it reminds one more its technological 
character fitting perfectly with the style 
and furnishing of any hair salons.

Every color version of the Parlux 
DIGITALyON® is available with two setup: 
• “Standard”, with two nozzles  

(Standard e Slim) 
• “Pack” - Parlux DIGITALyON® + 

the MagicSense® diffuser – in the 
packaging, the revolutionary diffuser 
for the natural drying of curly hair.

TECHNICAL FEATURES
Professional digital motor of longer life

Light-weight, perfect ergonomical 
and balanced product

Greater heat with a new “Wave” resistance

More powerful: 2400 Watt – Air Flow 88 m3/h

Ionic & Ceramic Technology “Air Ionizer TEch”

Much more silent

Anti-heating front body

HFS Hair Free System - Patented – 
hair catching system

New registered design filter

New SLIM nozzle “iron effect”

Cold air button

3.30 meters of very strong cable 

2 “SOFT” switches for a better comfort of use

2 speed - 4 temperatures   

Eco-Friendly Product

Available in 4 color versions: 
Silver, Anthracite, Blue and Glitter Grey

a digital motor 
and extraordinary 
perfermances 
are featuring this 
hairdryer model

now a new trendy 
color is being added 

to the other three color 
versions, already available



parlux.it
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CoSMopRoF WoRLDWIDE 
RETURNS To BoLoGNA 
FoR ITS 54th EDITIoN

E V E N T S

This year’s show promises excellent results

Bologna becomes “the place to be” 
in the beauty world from 16th to 
20th March this year with the 54th 
Cosmoprof Worldwide. So far 2,900 
companies (11% more than in 2022) 
from 64 countries have signed up to 
attend. Sixty per cent of the exhibitors 
come from Europe, with the remaining 
forty per cent from outside Europe. As 
for the visitors, those who have pre-
registered come from 116 different 
countries and regions. There will be 
twenty-nine country pavilions with small 
and medium countries from Argentina, 
Australia, Belgium, Brazil, California, 
China, Czech Republic, Ecuador, France, 
Germany, Greece, India, Indonesia, 
Ireland, Japan, Latvia, Poland, Romania, 
South Korea, Spain, Sweden, Taiwan, 
Turkey, the UK, Ukraine and the USA. 
Argentina, Australia, India and Romania 
are new participants and Ireland will 
attend with its National Agency.
Buyers from some fifty countries will be 
present, thanks to the support of ITA, 
the Italian Trade Agency. Delegations 
of buyers, retailers and distributors 
from the most strategic markets, 
such as North America, Europe, 
the Middle East, Asia and Oceania 

will meet Cosmoprof 2023 exhibitors 
to discover new proposals and industrial 
solutions. The interaction with the 
Health & Beauty Network, part of 
BolognaFiere Cosmoprof will bring 
to Bologna a delegation of top 
buyers representing the European 
professional distribution channel. 

REVISED opENING DATES
To meet business habits and the needs 
of international stakeholders, the 
opening dates of each salon have been 
revised. Cosmopack, the area dedicated 
to the companies of the supply chain, 
and Cosmo Perfumery & Cosmetics, 
with the players of the retail channel 
and of prestige and mass markets, will 
open from Thursday to Saturday, since 
foreign operators prefer to concentrate 
business meetings on working days. 
Cosmo Hair, Nail & Beauty Salon, 
dedicated to the professional channel, 
will keep to the traditional 4-day 
opening from Friday to Monday, in 
order to welcome operators when 
hair and beauty salons are closed.
The Cosmoprof My Match digital 
platform also returns to help networking 
and commercial relationships. 

This exclusive Cosmoprof software is 
a greatly appreciated match-making 
service by professionals and it allows 
stakeholders to organize their stay at 
the event, with the possibility to select 
brands and suppliers that will best fit their 
commercial activity, and to previously 
organize their agenda of meetings.

CoSMo pERFUMERY & CoSMETICS
This salon hosts 45% (+8% from 2022) 
of all Cosmoprof exhibitors with new 
proposals and curiosities in the prestige 
and premium perfumery and green 
and natural collections for retail. 
The exhibitors come from 52 countries 
and present the most suitable solutions 
for the multichannel evolution of 
retail and new purchasing habits. 
The conjunction with Cosmopack and the 
growing attendance by specialists in raw 
materials will be a fundamental element 
to facilitate the interactions between 
manufacturers and brands. Indie brands 
will feature in the Extraordinary Gallery 
in Hall 14, with more than 50 companies 
of small and medium dimension 
bringing to the event their eclectic 
and unique approach to beauty. 
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CoSMopACK AND 
THE INGREDIENTS zoNE
Cosmopack is the only example of 
a trade show that resents the entire 
cosmetic supply chain, from formulation 
to packaging, from machinery to 
automation solutions for the industries, 

from contract manufacturing to private 
label. Cosmopack’s exhibitors account 
for 17% of the total, representing 18 
countries with a growth rate of up to 
16% when compared to 2022. 
The salon is widely recognized as 
the cradle of new trends and every 
year it attracts brand owners and 
managers of the main multinational 
and beauty brands from all over the 
world interested in enriching their 
offer with innovative products. 

This is a new exhibition area in Hall 
20 for producers and distributors of 
raw materials, active ingredients and 
functional ingredients, essential oils, 
fragrances and formulation services. 
These players already came to 
Cosmoprof s visitors but not they 
will benefit from greater visibility 
to optimize the relationships with 
the worldwide leading contractors 
exhibiting at Cosmopack. 
From the Ingredients Zone, the 
ingredient sector will also develop 
in other Cosmopack halls, creating 
a path covering new launches 
in ingredients and fragrances. 
Cosmopack Factory will focus 
this year on the potential related 
to track & trace technologies. 
An installation will accompany 
the visitors on a tailor-made 
journey to discover a whole 
product life cycle, from the choice 
and supply processes of raw materials 
to the distribution control and the 
consumer experience, analysing 
how the virtuous connections 
of the supply chain can be 

the elements assuring quality, 
authenticity and safety of cosmetics. 
Cosmo Hair, Nail & Beauty Salon 
hosts 38% of all Cosmoprof exhibitors 
(+23% compared to 2022, confirming 
the recovery of the professional 
beauty salon, hair and nail 
sector after the pandemic) with 
exhibitors from 48 countries. 
Events, insights and dedicated 
initiatives will enrich the visit of 
all professionals to this salon. 

A word from the General 
Director Enrico Zannini, 
General Director of 
BolognaFiere Cosmoprof 
is justifiably optimistic for this year’s 
Cosmoprof: “Today, attendees are 
pre-registering from 116 countries in 
the world. We are recording better 
results than the 2019 edition, the 
last one before the pandemic, and 
registrations from outside Italy are 
growing significantly. Compared to 
2022 our digital community is much 
more committed, both on social 
media and on our website, with a 
growth up to 15% of engagement 
rate. These references confirm the 
recovery of both the fair sector and 
beauty. We are ready to host our 
beauty community in Bologna, to 
feel again the buzz, the creativity 
and the optimism of our industry.” 
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aQUarElY
THE NEW FRoNTIER 

oF HAIR CoLoURING
naturalness and respect for the environment 

are priorities for ITElY Hairfashion

EXPORT MAGAZINE: What are the 
main characteristics of aquarely?
CHIara fUsaro: The colour range 
of Aquarely has been completely 
reviewed to meet the needs of clients 
and follow the trends of the moment. 
The new formulation is very delicate on 
the hair, thanks to the use of biomimetic 

emollient substances, but at the same 
time it guarantees an excellent colour 
result. What makes Aquarely really 
special is its attention to naturalness: 
all the products are certified Vegan OK, 
and contain biodegradable components 
that respect the environment.

EM: What does Vegan oK certification 
consist of?
Cf: Vegan OK certification is very 
important for Itely Hairfashion, because 
it is proof of our daily commitment to 
more sustainable cosmetics that respect 
the environment. To obtain it, the 
company had to subject all its products 
to stringent testing which allowed 
eliminating all the substances 
of animal origin from the 
formulation and from the packaging.

EM: sustainability is a word used a 
lot: what is Itely Hairfashion doing in 
concrete terms? 
Cf: At Itely Hairfashion, we are 
working non-stop to increase 
the naturalness of our products. 

ITElY Hairfashion, a leader in the sector 

of professional hair cosmetics, presents 

its new hair colouring line, aquarely.

The new formulation, which is the result 

of lengthy research and development, 

represents an important step ahead 

towards more natural cosmetics 

that respect the environment.

ExPORT MAGAzINE MET 
ChIARA FusARo, 
MARkETING DIRECTOR, ITELY
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In the case of Aquarely, 
the R & D department has tried 
to use only natural or synthetic 
substances that respect the 
environment, such as a biodegradable 
fragrance, the totally vegan formula 
and an index of naturalness of 80%. 
We have also reduced the use 
of paper by 34%, eliminating the 
illustrated leaflet in the packaging. 
This way, we are trying to reduce the 
environmental impact of our products.

EM: In terms of performance,
 what are the advantages 
of aquarely for clients?
Cf: Aquarely is a high-performing 
professional colouring that guarantees 
bright and long-lasting colour. 
In addition, thanks to its delicate 
formulation based on the two tested 
molecules &-Plex and Crystalsphere, 
Aquarely colour respects the 
structure of the hair and leaves 
it soft and silky to the touch. 
With the low content of ammonia, 
the new creamy texture and 
the biodegradable fragrance, 
the colouring experience in the 
salon becomes multi-sensory. 
Using Aquarely therefore means 
having the certainty of obtaining an 
excellent result, without compromising 
the health of the hair.

Claudia Stagno
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pHYSIo NATURA
30 YEARS oF EXpERIENCE 

IN THE CoSMETIC FIELD

active Concentrates 
Vitamin C ferulic acid 
This serum combines 5% Stabilized 
Vitamin C and 0.5% Ferulic Acid against 
free radicals and UV damages to 
brighten dull complexion, in addition 
to 92% of natural active ingredients. 
It can be used with the Hyaluronic Acid 
serum to address any skin concern. 
All of these powerhouses are vegan 
approved, dermatologically tested, 
Nickel tested. The best way 
to apply them is by gently tapping 
on the skin until absorption, 
morning or night after cleansing. 
They can be used by themselves 
or in combination with other Physio 
Natura like the Sleeping Masks for 
a “round the clock” skincare routine. 
From limited edition to now permanent 
part of Physio Natura’s offer, the 
Sleeping Masks soothe and nourish 
all skin types, from mature to dry 
and sensitive, during the night. 
They are also great as a moisturizer 
to lock in all benefits from 
the Active Concentrates. 

physio natura shows how nature 
is the perfect source of innovation 

Physio Natura combines Italian ingredients with in-house 
technology based on ultrasound extraction of plant-based actives. 
Thanks to 30 years of experience in the cosmetic field, 
Physio Natura tailors its product range to both final 
consumers and professionals. Bestselling and versatile, 
three small but mighty serums rapidly turned into 
hero products, because widely used (and loved) 
by professionals and consumers to address any skin concern. 
This powerful cocktail of all the ingredients your skin needs 
includes Retinol to target wrinkles, dark spots and acne scars; 
Hyaluronic Acid to tone and quench thirsty skin and Vitamin C 
to brighten dull complexion and prevent dark spots. 

active Concentrates retinol 
This gentle yet highly performing oil 
uses 1% Retinyl Palmitate to target 
deeper wrinkles, hyperpigmentation 
and acne scars by accelerating cell 
turnover, without being too aggressive. 
This makes it suitable for more sensitive 
skin types or anyone who wants 
smoother skin and reduced pore 
appearence without the irritation caused 
by stronger actives. It also is formulated 
with 48% of natural active ingredients.

active Concentrates Hyaluronic 
acids Glycosaminoglycans 
The innovative 4-molecular 
weight Hyaluronic Acid allows for 
hydration to reach deeper skin layers. 
This serum also helps minimise 
fine lines by maintaining collagen 
levels and elastin fibers. 
With 96% of natural active 
ingredients, it can be used in 
combination with the Vitamin C 
serum to address any skin concern. 

physio natura is in hall 30 – booth D14/E13.



www.physionatura.it

 Visit us at

Hall: 30
 Booth: D-14 / E-13

pagina_cosmoprof.indd   1 27/02/23   09:36
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MAXIMA pRoFESSIoNAL 
HAIR CoLoR pLEX

new vegan formula!

Hair Color Plex, the colouring 
cream by Maxima Professional, 
based on Plex Technology, 
is now available in a new vegan 
formulation with plant keratin. 
It is a complete range of colour 
services with a low concentration 
of ammonia and enriched 
with nourishing and moisturizing 
ingredients that exalt the cosmetic 
result of the colouring, while 
strengthening the hair fibre.
Plex technology helps protect 
hair during all the phases 
of bleaching and toning. 
The patented PLEX molecule 
(POLYAMINO SUGAR CONDENSATE), 
a conditioning multiprotein 
of natural origin, creates 
a protective film that can keep 
the right level of moisture, 
reducing the breakage of the fibres 
and increasing their resistance.
The Pigment Control System 
ensures an excellent chromatic 
yield, total coverage of grey 
hair, maximum reliability and 
stability of highlights, without 
sensitizing or irritating the scalp.
The plant keratin (hydrolysed 
proteins of chickpeas, lentils 

and quinoa) has an efficient 
repairing action, while Sunflower 
phytoceramides penetrate the 
cuticle fixing the pigments in depth: 
their combined action guarantees 

deeper colouring and greater 
absorption of the active ingredients, 
giving hair a healthy appearance and 
extraordinary softness and shine. 
Preserving the hair structure, 
exalting the highlights, giving 
radiance and guaranteeing a 
lasting result in time is the promise 
of Maxima Hair Color Plex!

The range includes: 

107
shades (naturals, intense naturals, cool naturals, ashes, intense 
ashes, golden, copper, mahogany, reds, irisées, chocolates, 
ambers, ice browns, sand, super-bleaching, mixed tones);

8
Metallic shades, metallic and iridescent reflections formulated 
to create sophisticated pastel effects or elegant colour contrasts;

5
Creative colours, ideal to create ultra-intense and shiny coloured 
mèches, contrasts or partial effects, without preliminary bleaching;

7
Toner shades, conceived for every type of toning on bleached 
hair or with mèches, intensifying their shine and radiance;
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DISCoVER 
RoVERHAIR

Founded in 1975, it’s based on 
the values of a family business. 
Today thanks to its own formulation and 
production technologies, it is considered 
a leader in the creation of functional 
and effective professional products. 
An ethical choice to offer products 
of the highest quality while respecting 
the environment and the people 
who live in it. A new path towards 
the philosophy of “clean beauty”, 
where the focus is on less is more.
The butterfly in the logo as a symbol 
of transformation and evolution of 
beauty. Its delicate gracefulness and 
its harmonious, various and suggestive 
shapes suggest an uncontaminated idea 
of beauty. A new symbol to identify the 
concept of “tailor-made for the salon”, 
as a guarantee that every detail is taken 
care of a quality while respecting the 
environment and the people who live 

in it. Aware of the needs and dynamics 
within the salons we want to provide 
the professional with an innovative 
approach that is closely linked between 
color system, technical products and 
training. Among the bestsellers in the 
Roverhair world, we find Electa finest 
hair color, the innovative permanent 
coloring system which, thanks to the 
SPBP (weighted pigment balancing 
system) and the homogeneous deposit 
system, guarantees coverage, intensity, 
extreme brilliance and conditioning. 
An unprecedented and unique 
technology that develops starting 
from an organic formula based on 
goji berries, sea coral and quinoa - 
a superfood rich in amino acids 
and precious mineral salts for the 
hair structure, and with a strong 
anti-oxidant action thanks to the 
high concentration of vitamins E. 

The ideal density of the texture of 
Electa finest hair color allows easy 
application of the color and the 104 
shades of the line meet the needs of 
each client by offering colors composed 
of natural ingredients up to 92%.
Since healthy become synonymous 
with beauty, especially when 
it comes to hair, Roverhair has 
created ULTIMATE NUTRIS, 
a line dedicated to a 100% 
vegan-friendly hair reconstruction. 
It too has a quinoa-based formula, 
an ideal vegetable ingredient for 
restoring strength and vigor to 
damaged hair. With just a few gestures, 
an impeccable result is guaranteed.

The newcomer 
to the Vitalfarco 
family is an Italian 
premium haircare 
brand made by 
passionate people 
for inspired 
hairdressers
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BIoFACH AND VIVANESS 2023 
TWo SoLUTIoN-FoCUSED AND 

FoRWARD-LooKING FAIRS

E V E N T S

BIOFACH and VIVANESS, the global 
organic foodstuffs and natural and 
organic personal care community, 
respectively, returned to their February 
slot at the Exhibition Centre Nuremberg 
from 14 to 17 February 2023, where 
they attracted 36,000 international trade 
visitors coming from 135 countries 
inspired by the products and services 
offered by about 2,700 exhibitors. 

orGanIC Is THE fUTUrE!
With its slogan Paving the Path, 
BIOFACH is showing the way as the 
World’s Leading Trade Fair for Organic 
Food. According to Tina Andres, 
Chair of the German Federation of 
the Organic Food Industry, BÖLW, this 
event is the right place for innovative, 
committed business operators with 
a clear focus on ‘30 percent organic’ 
by 2030. Petra Wolf, Member of the 
Executive Board, NürnbergMesse 
declared that the industry players 
there in Nuremberg showed 
themselves to be full of strength 
and strategies for the future. 

Nature has always been regarded 
as a source of energy and the best 
active ingredients for holistic care. 
VIVANESS is the perfect opportunity 
for natural and organic cosmetics 
manufacturers, buyers ,traders and 
service providers to make new business 
contacts in a relaxed atmosphere. Those 
who attended BIOFACH / VIVANESS 
have benefited from the best of the 
two worlds plus the combination of 
digital opportunities and on-site trade 
fair activities. Around one in four of the 

participants made use of the services 
offered by the digital event platform. 
They attended in person, but also used 
the platform as a digital add-on before 
and during the combined trade fair. 

The organic sector and the combined trade 
fair event proved crisis-resistant

BIOFACH and VIVANESS 2024 will take place at the Exhibition Centre Nuremberg from 13 to 16 February 2024.

BIoFACH AND VIVANESS CoNGRESS
The BIOFACH and VIVANESS Congress 
once again proved to be a forward-
looking forum for the sector. In addition 
to the keynote theme of “Organic.
Food Sovereignty. True Prices”, 
the focus was also on questions 

of current market developments 
and trends, as well as the political 
and legal framework. 
BIOFACH Forum also included 
the highly attended session on 
the international market situation, 
“Global Organic Market Overview.
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MY.oRGANICS
Well-being for people, a love for nature 

and a passion for research are the main objectives 
of the dynamic Venice based company

EXPORT MAGAZINE: In the crowded 
world of beauty, mY.orGanICs 
has been able to stand out from the 
crowd since the beginning for some 
characteristics which you’re your 
company unique of its kind. 
What are the bases on which you 
founded your business and what 
have you focused on to express 
your philosophy to the full?
alEssanDro lIEVorE: We focused 
on some basic concepts that from the 
very first day when we started out on 
this journey have characterized our 
work. In the first place, we pay 
particular attention to the WELLBEING 
FOR PEOPLE (our main goal). 
Indeed, the need of the person 
is at the heart of our work from 
the creation of the product 
to when it is put on the market. 
This is followed by a LOVE FOR NATURE 
(we are talking about the sustainable 

supply chain and biodynamic 
agriculture and the attention 
to the choice of ingredients) 
and a PASSION FOR RESEARCH 
(here we are talking about 
how we create a product, 
research and development).

EM: Has the concept of wellbeing 
evolved in time? What is today’s 
consumer looking for as well 
as improving their aesthetic 
appearance? What do they expect 
from a cosmetic product, whether 
it is for haircare or for skincare?
al: yes, absolutely, it has evolved 
and keeps changing all the time! 
The period we are living in always 
makes us keep up with the times 
and to be able to choose in 
advance or with perfect timing 
every new trend, both in cosmetics 
and in the environmental field. 

It is a race against time: every new 
thing is already out of date as soon 
as it arrives on the market, and it 
seems to be no end to the race. 
This is why we accept the challenge 
every day, with great enthusiasm.

EM: Is your packaging, sober 
and simple, attentive to avoiding 
waste and to a more general 
question of eco-sustainability?
al: We use different types of 
packaging, depending on the 
product that has to be packaged. 
Glass bottles, for example, 
are the most suitable for oils. 
For other kinds of products, 
we use packaging made from 
Green PE, a plastic obtained 
from sugar cane, with over 90% of 
components obtained from biomass. 
This allows us to offer 100% recyclable 
and highly biodegradable packaging. 
This year, we are starting research 
to use other distinctive elements 
on the topic of eco-sustainability 
alongside Green PE.

EM: How important is it for you to be 
able to propose highly professional 
and performing products using highly 
advanced raw materials and formulas, 
in full respect of the environment?
al: Research and development on the 
highest quality standards are essential 
to refine a wellness product whose 
formula does not contain potentially 
harmful ingredients for our body. 
Our choice to complete some of our 
formulas with ORGANIC ingredients 
also derives from this in-depth study. 
It depends on the process of growing 
the plant, and the type of pesticides 
or anti-parasitics (natural or not). 

Alberto and Alessandro Lievore
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The purchase of certified and organic 
ingredients entails a considerable 
investment which we deem fundamental 
and essential to be able to offer our 
clients products of quality, that respect 
health and protect the environment.

EM: Do you have any projects on 
which you are focusing in 2023?
al: Since our inception, My.ORGANICS 
has been committed to producing 
hair beauty products using organic 

ingredients out of a love for nature and 
people’s well-being. We are dedicated 
to using only high-quality, natural, and 
organic ingredients, which means that we 
not only offer excellent and professional 
hair care products but also contribute 
to reducing our negative impact on the 
environment. We believe that taking care 
of your hair should be a pleasant and 
beneficial experience, and we are proud 
to offer products that fulfill these criteria. 
In 2023, we are excited to launch the 
My.PURE line, a complete collection that 
can be considered “super-green” due 
to its composition of up to 98% naturally 
sourced ingredients. This represents 
an additional step in deepening our 
commitment to quality and sustainability. 
For us, this means pushing the envelope 
even further to help people take care 
of themselves naturally and responsibly 
towards the environment.

EM: already present in Italy, some 
years ago you ventured on to foreign 
markets, obtaining, where you are 
present, considerable success. How 
do you promote your brand abroad? 
Which services do you offer your 
distributors, so that they can make the 
products appreciated on their market?
al: We have an international sales 
market, with distributors present in 
more than 25 countries all over the 
world. Thanks to our salons we spread 
the My.ORGANICS philosophy and 
aim to concretely promote an idea of 

professional haircare that is sustainable. 
We are always looking for partners who 
are interested in sharing and spreading 
our corporate philosophy and who 
above all who undertake to keep 
themselves updated, thanks to 
the training courses with our group 
of technicians, MyTEAM ACADEMy. 
We offer professional refresher courses, 
on various topics, from basic cutting to 
the professional use of our colourings. 
One of the strong points of our 
brand is the constant support we 
gave give to professionals who 
decide to work with our products.

EM: Do you think it is important 
for companies and distributors 
to participate in trade fairs?
al: We think it is very important to 
create a link with market players, and 
what better occasion than a fair or trade 
show? This year we are very proud 
of our participation in COSMOPROF 
WORLDWIDE Bologna: we will bring 
the essence of our brand, from the 
stand (hall 25 - B122) to the Show 
on the ON HAIR stage, we will tell the 
story of our origins, evolutions and 
launch the big news of this year. 
We look forward to seeing you on 
Sunday 19 March, in pavilion 37, to 
attend “Double allure in Venice”, a show 
created by our stylistic team My.TEAM 
ACADEMy in collaboration with an 
international professional in the world 
of hairstyling: Richard Phillipart!
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FABY’S 
SUMMER 
CollECTIon: 
ICoN

Faby Icon is the latest spring-summer 
collection that represents the perfect 
snapshot suspended in time, as if 
motionless time didn’t elapse, 
but fixed on a timeless summer. 
The new nail color lacquer collection 
draws inspiration from the fascinating 
and immense beauty of a perfect 
summer. Faby Icon includes six pastel 
colors drawn on a palette consisting 
of pure and calm tones, made 
softer and desaturated by the sun.

light is the icon of colour

The collection features six brand new 
shades coming in Nail Lacquer and 
Lacquering Gel. My Favorite Colour 
Lci037 – Gci037: the perfect choice to 
express your mood. Still Image Lci039 – 
Gci039: a unique whisper like the dance 
of the wind through the trees.
Lady Aurora Lci041 – Gci041: 
endless nuances of the sunrise. 

Indulge in the purity of this 
fleeting moment. Mamma Mia! Lci038 – 
Gci038: Summer tones and shades 
to draw the story of your Musical! 
Dream Light Lci040 – Gci040: 
Wake up in a new light and become 
the icon of the moment. 
La Leyenda Del Color Lci042 – GCI042: “ 
When in doubt dress in red” Bill Blass.

This internationally renowned 
nail brand offers a range of 
high quality nail care products 
which mix tradition with innovation. 
The full FABy range of lacquers, 
gels and nail care can be found 
at www.fabyboutique.co.uk. 
FABy can also be found at leading 
spa’s, salons and leading retailers.

chat with us on
WHATSAPP

ICON



chat with us on
WHATSAPP

ICON
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THE ELIXIR oF THE FUTURE

Exclusive biotechnologies and a young 
CEO at its head have taken Chrissie 
Cosmetics to achieve incredible results. 
A growth in turnover of 48% and 
expansion on foreign markets. 
At the base of the success there is the 
efficacy of its cosmetic treatments: 
a perfect balance between certified 
raw materials of excellent quality, 
sensory pleasure and formulas 
covered by international patents. 
Thanks to in-house research laboratories 
where the skin is studied and its allies 
for over 40 years, Chrissie Cosmetics 
has discovered how to act on the 
electromagnetic mechanisms which 
influence the regeneration and 
the good functioning of the cells. 

It does so thanks to the Magnetized 
water included in the new Elixirs, a 
special water which, subjected to a 
magnetic field, increases the delivering 
power of the active ingredients, thus 
boosting the efficacy of the treatments. 
They can also be used in combination 
with one another: the Elixirs are the 
biotechnological answer to dull skin 
and genetic and epigenetic ageing: 
microbeads immersed in a hydrogel 
based on magnetized water. 

There is the defensive Antismog, 
the Ultramoisturizing with retinol 
and marine ingredients, the antioxidant 
and preventive Multivitamin, the 
soothing Soft Touch and replumping 
Hyaluronic 4K (on sale in pharmacies 
and on www.chrissiecosmetics.com).

an epochal discovery and high-tech 
formulas with natural and renewable 
ingredients are the secret of the 
new Elixirs by Chrissie Cosmetics, 
the ethical and family-run 
company that everybody loves. 
In real life and on the social networks

“Beauty is not the objective, but the journey, our 
cosmetics are pure emotion, created with highy 

advanced formulas supported by excellent results.”
Luca Casadio, CEO, Chrissie Cosmetics

The Casadio family: Roberto Casadio, Project Manager Rephase; 
Viviana Giovannini, President Vivipharma; Romeo Casadio, 
CEO Vivipharma and Luca Casadio, CEO Chrissie Cosmetics
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FAIVELEYTECH

To complete its Collection, MCM, 
the iconic luxury lifestyle goods and 
fashion house with a German heritage 
(under license with InterParfums USA), is 
renewing its trust into FaiveleyTech who 
already made the first two fragrance caps. 
FaiveleyTech thus realized the uniquely 
designed spray cap, with outer parts and 
front plaque plated Gold and enhanced 
by a beautiful leather-looking strap. 
«This collaboration with MCM teams 
has been a new challenge for 
FaiveleyTech Orgelet. Combining 
an engraved structure in the mold, 
adapted raw material and coloration 
to obtain a flexible molded strap 
required a work of precision as for 
the first two editions.», underlines 
Béryl Tomaschett, Key Account 
Manager at FaiveleyTech Orgelet.

Inviting vermillon red on limited edition
Firstly presented in 2021 in gold & brown leather for the launch of MCM Eau De Parfum, it declines in 2022 
in an Ultra version : inspired by the Stark Berlin Gold backpack, the carefully layered tones of MCM ULTRA 
convey instant elegance. In 2023, MCM celebrates Chine New year with a delightful vermilion red version.  
The spray cap can be adapted to 3 sizes: 30ml, 50ml and 75ml. Available in MCM stores and online for 
Chinese New Year as of January 22, 2023. FaiveleyTech Orgelet further expands the field of creative 
possibilities to offer singularity and differentiation to the packaging of its customers. FaiveleyTech Orgelet 
is one of the major partners of the perfume industry and accompanies brands in their seduction operations 
to surprise, astonish and differentiate. 

a new color spray cap for MCM eau de parfum



Via Ciserano - 24046 Osio Sotto (BG) Italy
Tel +39 035 419 7798 - private.label@alfaparfgroup.it
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a valuable partner to develop innovative products 
to support customers’ brands on the market

oUR HISToRY 
We launched in 1980 thanks to the idea of 
Roberto Franchina, who, along with around 
ten people, began to design products in 
northern Italy for the hairdressing channel. 
In the 90s we began the adventure 
abroad. The first exports were to Spain 
and Latin America, followed by the 
commercial branches and first factories 
opened in Brazil, Mexico, Argentina and 
Venezuela. At the end of the 90s, Alfaparf 
Milano took the qualitative leap towards 
being a global benchmark company in 
the professional cosmetics market. In fact, 
in 2000, we completed the development 
of the Osio Sotto headquarters, a total 
area of 25 thousand square meters, where 
manufacturing and storage still take place 
today, as well as office space. In the early 
2000s, we expanded the two flagship 
factories (Mexico and Brazil) to reach 
their current size of about 30 thousand 

square meters. The Group’s international 
vocation has been confirmed and grown 
over the years with the opening of various 
branches in Latin America, the USA, and 
Australia. Alongside the activities related 
to the Group’s brands, the Private Label 
business has also grown substantially. 
The production on behalf of third parties, 
especially in the colour area, has become 
a flagship thanks to Alfaparf Group’s know-
how and development of commercial 
relationships with increasingly high-quality 
and outstanding clients. Over recent years, 
Alfaparf Group has been determined to 
move towards globalization, both in terms 
of new geographical locations and new 
brands and/or distribution channels. The 
globalization phenomenon has influenced 
the way we work. Today, all the Group’s 
branches work in an interconnected way, 
ensuring consistent standards which 
are recognized internationally. 

pRIVATE LABEL 
For decades, the Alfaparf Group 
has made its formulation know-how 
and the international presence 
of its manufacturing sites available 
to win over customers who are 
looking for a partner capable of 
developing innovative products to 
support their brands on the market. 
Specialist technical competence, 
a strong relationship with the 
customer and a strong predisposition 
to build lasting partnerships are 
the characteristics that distinguish 
the Private Label division of 
Alfaparf Group. The consolidated 
technical and regulatory competence 
allows custom development and 
product validation to be carried 
out in Italy, Brazil and Mexico, 
the three main manufacturing 
sites of the group. 

CoMpANY pRESENTATIoN 
The Alfaparf Group is the world’s leading Italian beauty company in the professional 
channel. Our Company was established in 1980, taking the first steps in the north 
of Italy, then in the 90s, we broadened our horizons beyond national borders, 
becoming the first Italian cosmetics company in the world in the professional 
channel. Since our early beginnings, we have taken steps to create an independent 
and integrated group, attentive to innovation and market trends: our numerous 
brands and the number of international companies and leaders in the beauty 
market who rely on our expertise to develop projects and products for the hair and 
body are evidence of this. Our business divisions constantly interact with each other, 
circulating skills and transforming them into the best responses to the evolution in 
the industry; by doing so, we continue to improve the quality of the service offered 
by professional operators, leaving a better world for future generations. 

HIGHLIGHTS
· Over 40 years of experience  

in professional cosmetics
· 5 manufacturing plants (Italy, Brazil, 

Mexico, Venezuela and Argentina)
· 25 branches
· Over 100 countries around the world
· More than 2,800 collaborators
· A portfolio of 15 brands
· Over 100 million consumers
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SUSTAINIBILITY 
In Fall 2018, Alfaparf Milano began its 
path towards sustainability, guided by the 
belief that the ultimate goal in business 
activity is not limited just to maximizing 
profit: it must include the creation of 
shared long-term value, for the benefit 
of all corporate stakeholders and in the 
interest of future generations. We want 
to conduct our activities in a transparent 
and responsible way, communicating our 
strategy, our objectives and our results 
to all stakeholders and integrating their 
expectations into our decisionmaking 
processes. We undertake to manage our 
resources efficiently and strategically, 
to generate value for the company and 
also to contribute to the socio-economic 
development of the territory in which we 
operate, the growth of our people and of 
all the individuals that make up our value 
chain, the protection of the environment, 
and the promotion of respect for human 
rights. The efforts made and the results 
achieved have been recognized: in 
2021 and 2022, we were awarded as 
Sustainability Leader in the ranking 

prepared by Statista for Il Sole 24 Ore. 
This research was based on the analysis 
of sustainability reports, by evaluating 
the achievement of a series of KPIs 
in three macroareas: environmental, 
social, and economic. 

HERE ARE A FEW EXAMpLES oF THE 
CoMMITMENT THAT HAS LED US To 
BE a lEaDEr In sUsTaInaBIlITY: 
· CLEAN ENERGy: 2 out of 5 production 

plants use exclusively 100% renewable 
electricity, 1 plant uses more than 80% 
renewable electricity. 

· CO2 OFFSET: Natural gas CO2 emissions 
of the Italian production plant are offset. 

· SUSTAINABLE INGREDIENTS: 
40% of the ingredients used in our 
formulations are of natural origin  
and 18% are certified; 

· SUSTAINABLE PACKAGING: We 
only use 100% recycled materials 
(aluminium, plastic and paper) for 
Alfaparf Milano branded color tubes 
and Private Label tailor-made projects, 
produced in Italy. We have eliminated 
leaflets in favor of QR codes.  

This project won The Procurement 
Award 2021 in the Ethical and 
Sustainable Purchasing category. 

· EQUAL OPPORTUNITIES: Almost all 
employees are hired on permanent 
contracts and women represent  
more than half of the workforce; 

· SUSTAINABLE SUPPLy CHAIN: 100% of 
new suppliers are selected on the basis 
of ethical, social and environmental 
criteria and almost 60% of 2021 
expenditure is on local suppliers; 

· ETHICS: The company has adopted 
a new Code of Ethics, committing 
to uphold and promote respect for 
human rights, nondiscrimination, 
health and safety in the workplace, zero 
tolerance for child labour, the right to 
fair and supportive working conditions, 
environmental protection and the 
achievement of the Sustainable 
Development Goals (SDGs) promoted 
by the United Nations.

· DIVERSITy&INCLUSION: “Beauty in 
all its forms” project was created by 
Alfaparf Milano to offer young people 
with Down’s syndrome the opportunity 
to undertake a training course to 
become hairstylist assistants. 

· SUPPORT TO VULNERABLE PEOPLE: 
Through the Alfaparf Milano 
Professional brand, we are supporting 
Dynamo Campo, a non-profit 
organization, which arranges holiday 
camps with recreational therapy for 
children suffering from serious or 
chronic diseases and their families. 

· HUMAN RIGHTS PROTECTION: We are 
at the forefront fighting violence against 
women by supporting D.i.Re., an 
Italian organization of non-institutional 
antiviolence centers and shelters. 

pRoDUCTIoN CApACITY 
ITALY (BEAUTY AND BUSSINESS S.p.A.) 
SITE AREA: 25.000 SQM 
COVERED AREA: 11.000 SQM 
ANNUAL CAPACITy: 100.000.000 UNITS 
EMPLOyES: 451

MExICO (DOBOS S.A.de C.V.) 
SITE AREA: 15.000 SQM 
COVERED AREA: 11.000 SQM 
ANNUAL CAPACITy: 90.000.000 
UNITS EMPLOyES: 523 

BRAzIL (DELLY kOSMETIC LTDA) 
SITE AREA: 35.000 SQM 
COVERED AREA: 15.000 SQM 
ANNUAL CAPACITy: 80.000.000 
UNITS EMPLOyES: 233

CERTIFICATIoN
ITalY (BEaUTY & BUsInEss s.p.a.)· ISO 9001:2015· GMP ISO 22716:2007· ISO 13485:2016 MEDICAL DEVICE

mEXICo (DoBos s.a.de C.V.)· ISO 9001:2015· ISO 22716:2007· GMP - COFEPRIS· INDUSTRIA LIMPIA (clean industry)· environmental certification

BraZIl (DEllY KosmETIC lTDa)· ISO 9001:2015· GMP - ANVISA· BRC AUDIT

production extent
• HAIR DYES:
 permanent - demi permanent 

- direct colors. cream, oil, gel 
textures

• HAIR COLOR KITS

• TECHNICAL PRODUCTS:
 developers - bleaching 

powders - straightening and 
perm products)

• HAIR CARE TREATMENTS:
 shampoo - conditioners - 

masks - leave in - vials

• SKIN CARE:
 face and body products
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HoW To MAKE ToDAY’S CUTS 
AND pERFECT SHADES

C O M P A N y

dielle srl  |  Viale delle Industrie, 15/7  |  20044 Arese (MI)  |  Italy 
Phone +39/02.93581075  |  Fax +39/02.93585736  |  www.dielle.net  |  info@diellesrl.net

pILoT 
The innovative tool that allows you to create infinite geometric 
cuts in different lengths to enhance your hair.

Charm, shine and style to your hair!
The latest trends in hair lightening 
and what tools can be used to achieve them.

HIGHLY pRoFESSIoNAL CApS -EXCLUSIVE DIELLE pATENT
The inimitable for achieving extraordinary effects!

THERMAL FILM FoR MECHES 

Innovative thermal washable 
and reusable material for 
all lightening techniques. 
Available in 30 metre 
rolls in 3 different heights.

BASICAp

FLASHLIGHT STARLIGHT

New BASICAP - Made of semi-
transparent thermoplastic rubber.

FLASHLIGHT e STARLIGHT – Made of transparent, anatomically 
shaped silicone, they guarantee a perfect fit and comfort.
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DUBAI oRGANIC pRoDUCTS 
EXpo To TAp INTo FERTILE 

REGIoNAL MARKET

E V E N T S

Held under the patronage of the 
UAE Ministry of Climate Change and 
Environment (MOCCAE), the Middle 
East Organic & Natural Products Expo 
Dubai 2022 took place at halls 3 & 
4 of Dubai World Trade Centre from 
December 13 to 15, 2022.

Considered as the only event in the 
region that focuses on food & beverage, 
beauty & cosmetics, health & wellness, 
sustainable living and agriculture & 
environment sectors, the 20th Middle 
East Organic & Natural Products Expo 
Dubai 2022 was inaugurated by H.E 
Eng. Dawoud Abdul Rahman Al-Hajri, 
Director General of Dubai Municipality.
More than 200 producers and suppliers 
from nearly 46 countries will converge 
in the UAE for the three-day Middle East 
Organic and Natural Products Expo.
The Middle East Organic and Natural 
Products Expo can be described as the 
culmination of Organic Majlis Online 
that connected regional buyers and 
international sellers in a series of online 
trade sessions that convened over 
20,000 buyers and suppliers through its 
12 sessions throughout this year.
The Middle East Organic and Natural 
Products Expo is also powered 
by an year-round online platform 
- www.arabianorganics.com – that is the 
go-to portal to source all things organic 
and natural which has over 32,000 
active users. “We have successfully 

created a year-round trade eco system 
through our Online to Offline strategy 
whereby suppliers and buyers are able 
to meet and discuss opportunities 
in real-time and directly source new 
products from around the world online 
and finally meet them face to face in 
Dubai at the Expo,” said Shinu Pillai, 
Exhibition Director of the Middle East 
Organic and Natural Products Expo.
Along with the return of Greece, 
Armenia, Iran and Russia, the Expo 
is welcoming new country pavilions 
from Turkey, Poland, Italy, Burundi, 
Rwanda, Kenya, India, and Pakistan who 
will be showcasing some of the best 
products in five main sectors viz. Food & 
Beverages, Beauty & Cosmetics, Health 
& Wellness and Living & Environment.
“Demand for healthy and environmentally 
friendly products are transforming 
the industry, which is reflected in the 
product range that’s at the expo from 
top producers around the world. Over 
15 new and innovative products are 
set to be launched at the expo that 
range from world’s first new dietary 
ingredients to plant-based honey and 
kombucha popsicles to edible cutlery,” 
Pillai added. This year’s event will also 
feature live demonstrations and product 
activations at the specialty features 
which include the Organic Super 
Kitchen, Health & Wellness Studio, 
and the Organic Beauty Lounge. 
And as the sector is going through 
major transformation both globally and 
regionally, the three- day Organic and 
Natural Conference held alongside 
the Middle East Organic and Natural 
Products Expo will be convening 
distributors, retailers, HORECA experts, 
wholesalers, and exporters to come 
together and discuss the latest trends, 
updates on product certifications and 

labelling, export, and retail strategies 
and gain first hand insights into the 
region’s organic and natural market 
and its future. Another integral part 
of the event, the two-day Traditional 
Complementary and Alternative 
Medicine (TCAM) Conference has a 
line-up of over 20 speakers and is the 
only such event for the traditional and 
alternative medicine sector in the region. 
This year’s conference theme ‘Better 
Patient Outcomes Through Integrated 
& Holistic Approach’ aims to foster 
traditional wisdom and healing practices 
such as Ayurveda, Chinese, Hijama and 
alternative therapies like Homoeo, 
Chiro etc. with modern practices.

Next edition of Organic and 
Natural Products Expo will take 
place on December 12/14, 2023.



Industrie Pagoda founded in 1980, certified ISO 9001:2015 

and GMP, is today one of the leading italian companies for 

manufacturing of bleaching powders and bleaching creams. 

Focused on private label, the company offers THE BEST OF MADE 

IN ITALY for hair care products for professional use.

BLEACHING   POWDER
• Up to 10 levels
• Dust free
• Easy to mix
• Ultra rapid effect
• Low ammonia smell
• Conditioning and hydrating properties
• Customized with extracts and active ingredients 
• Customized scent and colours
• Different packaging solutions (sachet, bag, jar, doypak, bulk)

BLEACHING   CREAM
• Up to 9 level
• Easy to mix
• Optimum professional results
• Nourishes and protects hair
• Reduced risk of scalp irritation
• Standard colours: white, blue, green, violet, gray, black
• Customized with extracts and active ingredients 
• Different packaging solutions (tube, doypak, bulk)MANUFACTURING   AND   FILLING

FOR    PRIVATE    LABE L    ONLY

bleaching
POWDER & CREAM
for   extraordinary   professional   resultS

INDUSTRIE    PAGODA   SRL
BERGAMO - ITALY
Via Spallanzani 24, Albano Sant’Alessandro
sales@industriepagoda.it - P+39 035501116

DISCOVER   ALL
OUR   PRODUCTS
www.industriepagoda.it

PPOOWWER ER UUPP
YOUR BRAND

COSMOPROF   BOLGNA 
17-20 march 2023 - HALL 25/B60

BEAUTY    ISTANBUL
27-29 september 2023 - 1M430

VISIT    US

MEET    US
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NAT KERATIN CALMAR

Calmar’s products have 
the merit of exploiting the 
properties of naturally based 
active ingredients for the 
benefit of hair beauty and 
health. Calmar’s products 
have positioned themselves 
as outstanding and top-
quality products on both 
national and international 
market thanks to a constant 
and continuous research 
carried out by a highly-

qualified staff, which 
confirms the company’s 
prestige worldwide.
Nat Keratin CALMAR is 
a Rebuilding treatment 
based on the hydrolysed 
protein renowned for its 
strengthening properties. 
This protein provides 
hair with hydration and 
nourishment. Keratin has 
the practical advantage 
to adapt to any hair type. 

rebuilding Keratin Treatment

naT KEraTIn Calmar® TrEaTmEnT fEaTUrEs TWo maIn sTEps:

step 2

Nat Keratin MASK. 
The restorative properties 

of Argan rebuild and 
strengthen hair imparting 

lustrous shine.

step 1

Enriched with the revitalizing 
properties of Argan, Nat Keratin 
SHAMPOO gently cleanses hair 

making it fully moisturized, 
smoother, silky soft and shining.

Founded in April 1941, CALMAR

is a company that has always focused 

attention on the needs of hair stylists. 

However, Nat Keratin CALMAR is a 
rebuilding treatment especially useful to 
give volume and body back to thin, weak 
and brittle hair and provide an anti-frizz, 
smoothing and straightening result to 
those who have curly hair. In addition, 
this is the ideal treatment for long brittle 
hair weakened and damaged by frequent 
brushing and use of iron and hairdryer.
Nat Keratin Boost&Care: this is a 
specific treatment especially designed 
to restore extremely damaged, 
weakened or chemically treated hair. 
It is used instead of Nat Keratin step 2. 
Perfect to make hair softer and brighter.
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MEET B2B BUYERS FRoM 157 
CoUNTRIES AT BEAUTYISTANBUL 

EXHIBITIoN

BEAUTyISTANBUL 2023, the 
4th International Exhibition for 
Cosmetics, Beauty, Hair, Home Care, 
Private Label, Packaging and 
Ingredients will be held on 27-29 
September 2023 at Istanbul Congress 
Center and Lutfi Kirdar Congress 
Center in Taksim-Istanbul-Turkey.
BEAUTyISTANBUL is one of the 
Top 5 biggest cosmetics exhibitions 
worldwide with 680 exhibitors 
from 59 countries and it is the most 
international cosmetics exhibition with 
14017 trade visitors from 157 countries.
The event not only features buyers from 
regional markets like the Middle East, 
Eastern Europe and CIS but also has 
the most buyers visiting from Africa 
in any cosmetics event in the world. 
Moreover, sponsoring buyers from 
Latin America and the Far East with 
the Hosted Buyer Program and 
creating a truly international event. 

As a result, BEAUTyISTANBUL 
Exhibition is becoming the 
key event to reach global 
buyers in a single event.
Trade visitors of 
BEAUTyISTANBUL include 
buyers, importers, distributors, 
wholesalers, cosmetics chain 
stores, retailers, pharmacy 
chains, supermarkets, 
online stores, brands and 
manufacturers interested in personal 
care, skin care, make-up, hair care, 
perfume, natural & organic, home care 
& cleaning products, dermocosmetics, 

OTC & Pharmaceuticals, baby care, 
beauty accessories, professional beauty, 
private label, ingredients, packaging 
and machinery categories.

Thanks to the new BEAUTyISTANBUL Online Business Platform, exhibitors 
access 29.384 buyers from 189 countries and showcase products, access the 
complete list of buyers and contact visitors directly with messaging and live 
video meetings or set up meetings before the exhibition. 
Check it out at: https://online.beauty-istanbul.com/



www.beauty-istanbul.com

4th   International Exhibition             for  Cosmetics, Beauty, Hair 
Home Care, Private Label, Packaging and Ingredients

September 27-29  2023
Istanbul Congress Center - Lutfi Kirdar Congress Center 

Taksim - Istanbul - Turkey

,

Tel: +90 212 2229060   |        +90 533 4843030   |   info@beauty-istanbul.com
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S M O OT H  H A I R  I N  3  S T E P S
Long-lasting smoothing effect.

An innovative NO-FRIZZ treatment based 
on Phytokeratin.

The combined action of vegetable 
proteins and heat helps the reclosure of 
the keratin scales of the cuticle.

BRAND

NEW
TONERS

New green formula: no Ammonia and Ethanolamine.

A delicate toner to your hair.

Enriched with cherry and passion fruit extracts, 
provides softness and intense hydration to the hair.

30
Cosm.o srl via G. Braguti S/N, Pralboino 25020 (BS) Italy | +39 030 917 33 660 | cosmo@cosmobs.it | www.cosmohairproduct.it
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S M O OT H  H A I R  I N  3  S T E P S
Long-lasting smoothing effect.

An innovative NO-FRIZZ treatment based 
on Phytokeratin.

The combined action of vegetable 
proteins and heat helps the reclosure of 
the keratin scales of the cuticle.

BRAND

NEW
TONERS

New green formula: no Ammonia and Ethanolamine.

A delicate toner to your hair.

Enriched with cherry and passion fruit extracts, 
provides softness and intense hydration to the hair.

30
Cosm.o srl via G. Braguti S/N, Pralboino 25020 (BS) Italy | +39 030 917 33 660 | cosmo@cosmobs.it | www.cosmohairproduct.it



Cosm.o operates on an integrated surface of 10,000 sq m. 
A space specially designed to ensure maximum synergy 
between the departments. The production areas include: 
• 1 color unit production, equipped with turboemulsifiers with 

a capacity of 100 to 1000 kg, to meet the customer’s needs 
with extreme flexibility. The 3 automated filling lines make it 
possible to produce up to 100,000 pieces per day in various 
formats;

• 1 care unit production, dedicated to the manufacture and 
filling of creamy and liquid products such as treatments, 
haircare, styling and oxidizing emulsions in quantities from 
100 to 5000 kg. The packaging area includes two automatic, 
two semi-automatic and 4 manual lines, with the possibility 
of filling packaging from 50 ml to 10 L and both plastic and 
aluminum tubes;

• 2 bleach units for the production of bleaching formulas, both 
in powder and cream form;

• 8 internal warehouses dedicated to both receiving and 
storing materials and finished products.

To keep up with the high standards of the market, the company 
has obtained two important certifications: ISO 9001:2015, for 
the quality management system, and ISO 22716, to guarantee 
Good Manufacturing Practices for all products. 
The bleaching production department is also Halal certified.

100% ITALIAN INNOVATION 
AND EXPERIENCE IN THE 
PROFESSIONAL HAIRCARE MARKET

Founded in the 90s, Cosm.o is an Italian company 

specialized in the trichological sector, located in Lombardy, 

one of the most influential areas for the development 

of cosmetic products. The company portfolio offers the 

professional sector the entire range of products, from 

haircare, styling and treatments to bleaching products 

and the various types of permanent and semi-permanent 

colors available, from the traditional ammonia dye to the 

innovative 10-minute color, all free and oil colors of all 

types. The company’s core business is focused on the 

research and development of innovative formulations 

that can satisfy, but also anticipate, the needs 

of the professional market all over the world. 

For this purpose, Cosm.o is equipped with two chemical 

laboratories, one dedicated to product quality control, 

and one entirely for research and development.



The fundamental focus of Cosm.o is to provide private solutions to customers by developing a coor- dinated and 

continuous relationship. Starting from the initial customer request, the R&D department deals with the ad hoc formulation 

of the product and, through technicians and the internal salon, with performance testing. Complete assistance is also 

provided both in the regulatory and documentary field and in the graphics and choice of packaging. 

The company’s aim is to ensure coordination and supervision of all activities up to the delivery of the finished product 

and any after-sales assistance and customer care. In the last few years this approach to the work allowed the company 

to create long-term partnerships with Italian customers and also companies worldwide, for the development and the 

production of new commercial lines.
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VALÉRIE KAMINOV – BIOGRAPHY

Valérie Kaminov is Founder and Managing 

Director of the highly successful 

International Luxury Brand Consultancy. 

For over 25 years Valérie has been at 

the forefront of the global cosmetics 

industry and has worked with a vast array 

of luxury, premium and niche beauty 

brands and fragrances. With her extensive 

expertise, commercial acumen and 

practical experience IL Brand Consultancy 

has become one of the most sought after 

management and distribution agencies 

specialising in global beauty. Recognised 

for the breadth of business sectors and 

extensive distribution channels it works 

with, ILBC’s international client portfolio 

spans both well-established names and 

newly-emerging brands in hair care, 

make-up, skincare, fragrance, devices 

and top-to-toe brands. Valérie’s wealth 

of knowledge in international growth 

strategies and business development 

is combined with an inspirational 

and forward-thinking approach. 

Through her exceptional insight and 

understanding of the industry Valérie has 

helped brands amplify their market reach, 

elevate their brand presence, improve 

their business performance and achieve 

commercial success globally. 

A further aspect of her business is her 

skill in brand evaluation, acquisition due 

diligence, risk assessment and commercial 

growth which has led Valérie to regularly 

advise Private Equity Funds, 

multi-national organizations and financial 

investors. This capability in combination 

with her advanced qualifications and 

proficiency in corporate governance 

have made her a much-desired Board 

Advisor and Non-Executive Director. 

From her CEW mentoring, organisation 

of the International Manufacturers & 

Distributors Forum (IMF) and guest 

lecture programmes, Valérie is a passionate 

and dynamic advocate of the global 

beauty industry. Valérie splits her 

time between her London HQ and her 

central Paris office as well as managing 

a satellite network in Russia & China. 

Asia has been one of the most exciting regions in emerging markets during the last 
two decades and this trend is expected to continue, despite the pace of growth 
slowing down as the economies transform and mature. By 2040, emerging Asia will 
account for almost a third of the global GDP and more than a quarter of consumer 
spending, as more than one billion people in emerging Asia will join the consumer 
class over 2021-2040, bringing the total number to 2.7 billion by 2040. All this 
highlights significant opportunities for business and investors. 

Though China’s economy is set to become the world’s largest by around 2030, and 
will therefore be the major force in the region (among others e.g.India), smaller Asian 
economies, including Indonesia, Malaysia, Vietnam, Thailand and the Philippines, also 
provide significant opportunities, with their economic transformation and expanding 
consumer bases. Between 2020 and 2040, Asia’s emerging markets are forecasted to 
have a gain in GDP (US$ terms) from 23% to 30%. Though this increase is driven in 
large part by the strong absolute GDP growth of the Chinese economy, the economies 
of Indonesia and Vietnam will also more than double, while the GDP of India and the 
Philippines will grow threefold. India and the Philippines are to see the strongest GDP 
growth rates over the period to 2040. Thailand, however, is expected to fail to double 
its economy, remaining below the pace of global GDP growth between 2020 and 2040.

South EaSt aSianS 
DEmanD GrEatEr 
attEntion to 
CuStomEr typE, 
morE aCCESS 
to LoCaL & 
prEmium BranDS
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On the flip-side, factors that might put a damper on these prospects include: slow productivity growth due to skills shortages, 
and insufficient infrastructure expansion. In addition, with emerging Asia comprising coastal and island countries, the region will 
face growing risks associated with climate change. Furthermore, although GDP and consumer spending are set to increase, living 
standards are, however, still catching up and may remain behind those of more advanced economies.

91   www.exportmagazine.net

Source: Euromonitor International from national statistics, IMF, IFS 
Note: Data from 2021 onwards are forecasts

average real GDp Growth rates in selected Emerging markets 2000-2040
Average real GDP growth rates, % per year

Opportunities to transform, rebuild and regain its growth 
momentum post-Covid, percolate as growth models shift to 
being more services-driven (Philippines). Even in places where 
manufacturing remains important (Thailand), services also 
prove increasingly important. In other places (Vietnam), the 
balance between manufacturing and services has both sectors 
set to expand. These forces not only impact business but also 
consumer cultures.

CUSToMER TYpES IN ASIA pACIFIC
Euromonitor’s report, MEGATRENDS: SHIFTING MARKET 
FRONTIERS -FUTURE OPPORTUNITIES IN ASIA contends 
that rather than looking solely at data concerning a country, 
investors must be aware of the Asian Pacific’s customer types.
The report defines 32% of Indonesian consumers as impulsive 

spenders, that is: discount and bargain-oriented consumers 
looking to keep up with the latest trends. Often seeking 
personalised and engaging experiences, from holidays to 
shopping services. While one-third of Filipino and Vietnamese 

Source: Euromonitor International from national statistics 
Note: Data from 2021 onwards are forecasts

Consumer Class in Emerging asia 2000-2040
Population aged 15+ with annual income of above 
USD 5,000 (PPP), ‘000 people

Emerging asia’s GDp (ppp) per Capita vs 
advanced Economies average 2000-2040
GDP (PPP) per capita as % of advanced economices average
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consumers are minimalist seekers, that is: consumers who do not place much importance on their image and strive to live within 
a modest lifestyle. They value saving money and are unlikely to buy luxury or non-essential products.
Euromonitor’s advice? When developing entry strategies, better focus on consumer type analysis rather than tailoring products 
and communication on a country-by-country basis, but never overlook strong local preferences.
With that in mind, let’s nonetheless look at some key trends, both across the region and country specific.

R E P O R T
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SKIN CARE STILL DoMINATES
Asia Pacific was the region least affected by the 
pandemic. The region is expected to remain the key 
growth area for the global beauty and personal care 
industry, with 73% of global value growth coming from 
the region over 2020-2025. Within the beauty category, 
skin care is by far the dominant sector in Asia Pacific. Skin 
care is expected to outpace total beauty and personal 
care growth over 2020-2025 in every Asia Pacific 
market except South Korea and Taiwan. All categories 
within mass and premium skin care are expected to 
register growth, with the largest opportunities being in 
premium anti-agers and premium basic moisturisers. 
Following China & Japan, South Korea and Vietnam 
lead for projected growth in the Skin Care segment.

TrEnDs In sKIn CarE: faCIal CarE, 
pREMIUM BRANDS, LoCAL BRANDS

facial Care
The demand for facial care has increased in a number of 
countries. An increased interest in purchasing facial care 
products is said to be attributable to the Zoom face phenomenon. 
The popularity of utilising Zoom and other similar technologies 
for work and personal meetings meant a considerable amount 
of time was spent in front of the camera. The prevalence of 
making face-to-face calls has made consumers want to appear 

more attractive in front of the camera. When witnessing their 
“Zoom face”, consumers become aware of various aspects 
of their facial appearance they may not have noticed prior 
to Covid-19: fine wrinkles on the forehead, eyes, or even in 
the lip area when smiling, acne, dull or dry skin. or other skin 
conditions. To ameliorate one’s flaws, a greater investment in 
facial care is made. 

Facial care in China accounted for 
the bulk of new retail value added 
in 2016-2021. Facial care was also 

skin Care in asia pacific: forecast market sizes and Growth bu Country, 2021-2026 
Retail Value RSP USD milion

skin Care: asia pacific % Y-o-Y Growth, 2016-2026
Retail Value RSP USD milion
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the best performing category in Indonesia in 2021, with retail 
value sales rising by 13% in current terms to IDR26.0 trillion. 
Facial care was also the best performing category in Thailand 
in 2021, with retail value sales growing by 8% in current terms 
to THB75.6 billion. 

premium Brands
Premium skincare has continued to strongly outperform mass 
skincare in recent years in China. It is still unclear whether or not 
China’s love for premium products sets the trend for the region. 
But having an eye on how premium brands evolve in a country 
grants greater insight on a range of important issues affecting 
growth, from consumer spending capacity to production capacity.
In Indonesia, premium haircare is the best performing category 
in 2021, with retail value sales rising by 24% in current terms to 
IDR456 billion. Within the Indonesian market, there is growing 
demand for imported skin care products, a segment in which 
omni-channel players like Sephora and The Body Shop have a 
prominent presence. Although pure play players are popular 
with local brand products, these local products are limited by 
production capacity and are often sold out. Established brands 
like L’Oréal, however, can import easily and, therefore, suffer 
few supply issues. Production or supply issues are, therefore, 
an obstacle to the development of pure play players in the 
premium segment, especially in categories such as skin care and 
colour cosmetics. Consequently, premium international brands 
and large FMCG brands drive omnichannel sales in Indonesia. 
In Vietnam,a rebound in premium beauty and personal care 
has seen a push by producers of mass products towards 
premiumization. Masstige is predicted to take the form of 
packaging upgrades to enhance the appearance and push 
the premium aspects of offerings. Moreover, mass players 
are set to raise product quality by adding extra ingredients or 
benefits to their products. The anticipated premiumization of 
the mass segment is seen as being due partly to the Vietnamese 
consumer’s willingness to spend more on higher-quality beauty 
and personal care products. In Thailand, premium baby and 
child-specific products are the best performing category in 2021, 
but sales in premium skin-care also posted a healthy growth. The 
strong performance of premium skin care was also thanks to 
the wider adoption of dermocosmetic brands. Some premium 
dermocosmetic brands (like La Roche-Posay) are looking to 
tap into the growing area of dermocosmetics baby and child-
specific products, with more educated parents showing a 
growing willingness to invest in products that they believe can 
help to protect their children’s skin. While premium fragrances 
are typically associated with non-essential aspects of life such 
as going out or socialising, premium fragrance also saw growth 
in 2021. These products were reported as being seen as a now 
affordable luxury which could help heal the stress of the recent 
pandemic. Overall, exclusivity and customization are reported as 
key to brand loyalty within premium beauty and personal care, 
with consumers showing a willingness to invest in products that 
help them project a premium image. The presence of personal 

shoppers both online and in stores could help to support 
personalised marketing aimed at tailoring services to serve more 
sophisticated demand among high-end consumers. Exclusive 
activities and events to strengthen brand loyalty and awareness 
might also help players to build interest in new and existing 
product lines. Another example is engraving products, as has 
been seen with Lancôme. Lancôme’s engravable items include 
Lancôme Advance Genifique Serum, Lancôme Teint Idole Ultra 
Wear Foundation, and Lancôme La Vie Est Belle. Other brands 
including Christian Dior, Jo Malone, Bobbi Brown, and yves Saint 
Laurent also offer an engraving service for some of their products.
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Company Shares of Beauty and Personal Care
% Share (NBO) - Retail Value RSP - 2021



For more information on how IL Brand Consultancy can help you successfully expand your brand 
into different markets, please contact us on info@ilbc.co.uk or visit our website at www.ilbc.co.uk.

In Malaysia, premium haircare was the best performing category 
in 2021, with retail-value sales increasing by 9% in current terms to 
MyR55 million. Though Malaysian demand for premium beauty 
and personal care products recovered in 2021, mass beauty 
and personal care outperformed premium and is expected to 
continue to do so, as price promotions remain key drivers of 
demand, supporting a rise of e-commerce in the segment.
In the Philippines, 2021 saw mass products, led by 
multinationals, continue to dominate sales of beauty and 
personal care, due to greater affordability. The Filipino market, 
unlike China, is one where premium brands struggle to 
recover from the pandemic. Premium adult suncare is the best 
performing category in 2021, with retail value sales rising by 
13% in current terms to PHP17 million.

local Brands
The Indonesian skincare market is very distinctive. It has seen a 
notable rise in local brands, with a number of local entrepreneurs 
making their own brands of home-grown skincare. Consumers 
tend to pre-order new brands and often these products are 
quickly sold out through e-commerce channels, such as pureplay 
players, Tokopedia and Shopee. These local brands are proving 
key to pushing the beauty market in the pureplay channels 
because their market entry strategies are highly focused on 
digital means without offline outlets. Furthermore, the local 
brand quality is more trusted by Indonesian consumers. The trust 
is attributed by reports to halal certification. Finally, it must be said 
that Millennials and Gen Z consumers make up a huge proportion 
of the Indonesian population. Social media is already considered 
to be one of the most popular sources of entertainment and 
information. Some of the successful local players on these social 
media platforms (that are then sold through e-commerce pure 
play operators) include: Scarlett Whitening, HB Whitening, and 
MS Glow. Consumers’ increasing digital engagement and the 
continued expansion of e-commerce are set to support the 
ongoing development of local skin care brands.
Filipino consumers tend to look for homegrown brands in areas 
such as mass-market skin care or less expensive imitations of 
more expensive brands, that are, either available locally, or, as 
with Korean brands, are scientifically backed but lower in price 
than more premium brands. For example, some consumers 
look to Korean alternatives of brands with similar formulations, 
like Missha for Estée Lauder and SK II. A number of local brands, 
including: Ecobar and Human Nature, point to their use of 
sustainable packaging, their support for local livelihoods, and 
their use of natural ingredients, as purchase incentives. These 
attributes are in line with increasing consumer concerns about 
the potential harmful impact of artificial chemicals on both 
human health and the environment. There are also brands, 
such as Sunnies, which are doing well beyond the Philippines. 
In the future, heightened budget-consciousness will continue 
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catering specifically for typical Filipino skin types and endorsed 
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brands should continue to push the development of the mass 
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Shopee, Lazada and Tiki have become effective platforms 
for local brands to reach more customers and compete with 
international players. Thorakao, Ofelia, M.O.I and Cocoon are 
among the significant local mass brands in this regard.

In Malaysia, premium hair care was the best performing category 
in 2021, with retail-value sales increasing by 9% in current terms to 
MyR55 million. Although, Malaysian demand for premium beauty 
and personal care products recovered in 2021, mass beauty 
and personal care outperformed premium and is expected to 
continue to do so, as price promotions remain key drivers of 
demand, supporting a rise of e-commerce in the segment. 
In the Philippines, 2021 saw mass products, lead by 
multinationals, continue to dominate sales of beauty and 
personal care, due to greater affordability. The Filipino market, 
unlike China, is one where premium brands struggle to 
recover from the pandemic. Premium adult sun care is the best 
performing category in 2021, with retail value sales rising by 
13% in current terms to PHP17 million.

Focused on natural ingredients and a traditional, holistic 
approach to wellness, Thailand’s homegrown beauty brands 
include: Karmakamet, Organika, RyN, and Siam Botanicals, 
Thann, Srichand, Panpuri, Divana, and Harnn. With many of these 
brands having a strong presence in Bangkok spas. In Malaysia, 
the competitive landscape of beauty and personal care remains 
fairly fragmented and dominated by multinationals.
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C O M P A N y

ToCCoMAGICo 
pRESENTS THE NEW 

7 CoLoR-ToN NUANCES

Color-Ton, the historical botanical hair 
color of ToccoMagico, celebrates its 
50th anniversary and expands its color 
range thanks to 7 new natural nuances: 
Cold Brown Blonde, Cold Brown Deep 
Blonde, Cold Light Chestnut Brown, 
Pearl, Hazelnut, Silver and Marron Glacé. 
The new seven delicate and portable 
shades match the current hair trends.
The professional oxidation hair color 
of ToccoMagico, that went down 

in history, has been formulated with 
botanical ingredients and it was 
ahead of current innovations starting 
from the beginning, 50 years ago. 
As in the past, Color-Ton natural and 
nourishing ingredients soothe the 
hair stressed by ordinary dye colors, 
for brilliant and soft hair. Color-Ton 
cosmetic formula has never changed 
during the time and is still cutting-
edge: it includes botanical soothing 

and hydrating extracts, such as the 
strengthening and restoring nettle, the 
soothing and purifying coltsfoot, the 
calming and sebum-balancing yarrow, 
the invigorating rosemary, the detox 
and antioxidating birch, the elasticizing 
and mineralizing horsetail, the antiaging 
and nourishing sage. Color-Ton 
anticipated current formulas thanks to 
its low ammonia content, that, thanks 
to innovative cosmetic color carriers 
and precursors, is able to bleach and 
even out hair color shades, fixing them. 
It makes hair brilliant, soft and easy to 
comb. Color-Ton has been imitated 
by the most famous professional hair 
brands: it’s distributed in over 10 
countries around the world and is one 
of ToccoMagico color best sellers.

ToccoMagico was born in 1938: the company is specialised in 
professional products for hairdresser salons. The founder, Amulio 
Sarra, created the first colour pen covering white hair in the 30’, 
an innovation that started the colouring industry for hair salons. 
During the following decades the company has been at the forefront 
innovating the hair industry thanks to the first oil hair colour, then 
replied by the most famous brands, new circular economy raw 
materials, zero waste and upcycled ingredients production systems. 
ToccoMagico R&D department is still developing performing hair 
beauty products that totally respect environment and human being.
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Nazih Group - more than a pioneer of the beauty 
industry in the GCC and MENA region, in the past 
years post-pandemic, have been in the forefront 
of demonstrating best practices and driving a 
stimulating conversation towards evolution and 
digitalization in terms of reaching out and serving 
its vast clientele. 

ABDOU  HAMAD
Chief Commercial Officer - CCO 
Nazih Group

Says that Nazih Group aims to provide 
its customers with the latest and finest 
quality products consistently. 

Nazih Group is and always will be a 
community of passionate, dedicated, 
and highly skilled Professional 
Beauty Leaders – educators, 

specialists, artists and employees that works 
together in synergy to achieve our vision:  
ensuring customer satisfaction through a 
comprehensive range of brands and products, 
the highest quality of services, and with value 
addition wherever possible. Nazih Group have 
reached a new height post-pandemic with an 
intact and persevering organization, continuous 
expansion of its brand portfolio, and pulling off a 
successful center stage “comeback” by solely 
managing and organizing Front Row Show 
back-to-back in 2021 and 2022; introducing new 
brand partners and launching new innovations. 
At this rate, Nazih Group in undeniably a force  
to be reckoned with in the region.

NAZIH AND THE 
SUSTAINABILITY 
MOVEMENT
Looking back at our humble beginning 
back in 1975, we have been in the business 
serving our customers the finest beauty 
products for 48 fruitful years. As the 
pioneer of Beauty Industry in the Middle 
East, Nazih Group continuously offers a 
360° solution to Salons and Beauty 
Professionals along with its vast range of 
not only professional, but also vegan, clean, 
sustainable, high-performing Personal Care 
products – solutions that are good for salon 
businesses, end-consumers and the planet 
altogether. Another positive outcome of the 
pandemic is the significant growth in 
consumers’ consciousness towards 
sustainable, clean, and halal beauty that has 
been widely observed globally. Consumers, 
now more than ever, have become more 
vocal in advocating environmentally-
friendly behaviors on social media and are 
shifting preferences towards a healthier 
lifestyle. Nazih Group together with our 
loyal industry partners have used its huge 
platform to drive an open conversation 
about Sustainability as an important driving 
force for the future of the beauty industry.    

NAZIH - THE COMPLETE 
PACKAGE 
Nazih Group secures and maintain the 
market’s trust and confidence by providing 
value-added services through its Education 
Center and Service Center, Salon Design 
services, and Marketing & Social Media 
services – whether or not you’re a Nazih 

customer. We aim to provide our customers 
with the latest and finest quality products 
consistently. We strive to continue 
nurturing and developing professional 
cosmetics market, with our customers’ total 
satisfaction at the top of our priority list. As 
a group that is ever evolving, we envision to 
develop sustainable growth by ensuring 
that each of our business units are always a 
step ahead of the competition in delivering 
utmost quality of products and services. 
Nazih Group commits that in each of our 
accessible branches and showrooms located 
in key cities all over GCC region, you are 
assured of an unsurpassed range of 
products, guided by our highly professional 
and eloquent sales team, skilled technical 
service support and best in class education 
team, ensuring that your visit is gratifying 
beyond your expectation.

NAZIH AND ITS RETAIL 
FOLLOWING 
Nazih Group prides itself in having its own 
Professional and Retail Showrooms as well 
as business offices across the GCC region. 
Nazih showrooms are aesthetically and 

Nazih
Stronger Than Ever

NAZIH AND WHAT THE 
FUTURE HOLDS
Nazih Group have a hundred and one ways 
in its belt to rethink, reinvent, and rediscover 
the beauty of being a beauty industry leader. 
From the pandemic, we were able to turn the 
tides and bounce back stronger despite the 
challenges and difficulties. The market 
landscape of health and beauty sector have 
changed drastically which paved the way for 
the shift in digitalization and yet here we are, 
thriving gracefully. Moving forward, Nazih 
Group intends to encourage and drive 
conversation about industry-related topics 
that are timely and truly matters such as 
sustainability, cutting-edge innovations, and 
adaptation of progressive business strategies 
in the future. We truly believe that in order 
to stay relevant in this competitive industry, 
we must be adaptable, mindful, and highly 
capable of addressing and meeting the ever 
changing consumer needs and demands. As 
a unit and as an organization of passionate 
individuals, we will continue to work in 
synergy towards sustainable development, 
support innovation & continuous 
professional development, encourage a 
culture of ethics and compliance, provide 
customers & business partners with value-
added services, and maintain a responsible, 
highly professional & competitive workforce.

NAZIH AND DIGITAL 
TRANSFORMATION
Nazih Group’s strength lies in its core 
familial values and ethics as a solid 
foundation that continuously prove its 
significance over the years. There was a 
foreshadowing years ago of the reality that 
we are now living in, a term coined the 
“digital era” – a time of fast-paced change 
brought about by rapid technological 
advancements. The same digital 
transformation that reshaped the economy 
and the market landscape. Nazih Group 
have understood the crucial role that it’s 
going to play earlier on and have ensured 
that the organization will not fall behind; 
took a major leap to be a digitally 
progressive company – incorporating 
innovative software to redefine current 
operational frameworks to achieve an 
improved outcome. Sliding through online 
and social media, we acknowledge that 
consumers nowadays are increasingly 
making decisions based on alignment with 
their values, the purchases they make 
represent a “vote”, and the brand is a 
symbol. NAZIH as a brand stands for 
leadership through creativity and customer-
focus; which translates to building a 
community that hones human connections, 
real and adaptable – both are vital to being 
a successful brand and business. We 
recognize first and foremost that online and 
social media is an effective tool when it 
comes to engaging with businesses and 
end-consumers. Having an active online 
presence and incorporating social media as 
a way to provide service strengthens 
customer relationship that makes our 
system evident wherever it may reach. We 
believe in the power of building community 
around our brands to support and 
collaborate with, providing a platform 
where they can feel seen and heard in a 
unique way. On a slightly different note, 
there’s been a significant growth observed 
in e-commerce adaptation in the GCC 
market with UAE, KSA, and Kuwait in the 
forefront and are expected to continue to 
lead the region, cumulatively contributing 
over the region’s total e-commerce sales.

strategically well-designed showcasing our 
best, newest, & trendiest products. Backed-
up with competitive and highly professional 
sales team to ensure your utmost shopping 
experience. Situated in prime locations, 
Nazih showrooms ensure accessibility for 
its loyal clientele and establishes an 
impactful first impression and deeper 
brand connection to potential clients. Each 
showroom was designed with the aim of 
strengthening customers’ loyalty through 
development & innovation – the colors, 
scent, theme, product arrangement, 
background music and overall ambiance 
are taken into consideration to create an 
overall positive vibe to ensure customers’ 
ultimate shopping experience. We want to 
make sure that we take good care of you so 
you can take good care of your family. 

NAZIH AND ITS BEAUTY 
PROFESSIONAL TEAM 
Nazih Group’s team of Beauty Professionals 
have been a long standing backbone of the 
company in the market, especially in the 
salon business. Over the years, we have 
strengthened our leadership positioning in 
the region through – innovative marketing 
strategies to enhance brand profitability 
and market brand positioning, building and 
maintaining healthy and sustainable 
business relationship with customers by 
providing value-added services, consistent 
quality and efficient customer service, 
in-depth knowledge of our target market, 
giving the right FOCUS on brands and 
customers; strong partnerships and a high 
standard of ethics, well supported by a 
highly trained & professional team, a 
reliable distribution system and customer-
driven after-sales service. We also have a 
team working adjacently who are dedicated 
to servicing the professional beauty & 
wellness industry by offering the best in 
salon furnishings, trendiest equipment and 
cutting-edge design concepts.
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P A R T N E R  R E S E A R C H

ARRIVAL s.r.l.
Via Banchina dell’Azoto, 15
I-30175 Venezia
tel. +39/041-2030749
www.arrivalcosmetics.com 
andrea.marchesini@arrivalcosmetics.com
Contact: A. Marchesini

ARTEM GIORGIO VEZZOSI s.r.l.
Via Contarella, 17 - I-42019 Scandiano (RE)
tel. +39/0522-856185 - fax +39/0522-983197

BaBylissPRO
Green Side 1B – 400, avenue Roumanille - B.P. 20235
F-06904 Sophia Antipolis Cedex
tel. +33 (0) 493 643333 – fax +33(0) 493 648508
contact@babylisspro.com - www.babylisspro.com

BAREX ITALIANA s.n.c.
Via Grazia, 11 - I-40069 Zola Predosa (BO)
tel. +39/051-751554 - fax +39/051-752757
Contact: Mr. C. Bajesi

BEAUTY SERVICE
Via Romolo Gessi, 14 
I-25135 Fraz. S. Eufemia Brescia
tel. +39/030-3363045 - fax +39/030-3363812
Contact: Mr. Giannantonio Negretti

B e C NATURA s.r.l.
I-47122 Forlì – Via Monteverdi, 49
Tel. +39/0543-725802
www.bec-natura.com

BIOCOSM’EThICS 
I-36050 Cartigliano (VI) - V.le A. De Gasperi, 16
tel. +39/0424-827347
www.nevitaly.com - e-mail: info@biocosmethics.it 

BRUNI GLASS- BERLIN PACKAGING
Via C. Colombo, 12/14 - I-20090 Trezzano (MI) 
tel. +39/02-484361 – fax +39/02-484361
www.bruniglass.com – mail@BruniGlass.cm

CALMAR PROFESSIONAL s.r.l.
Via Bizzozzero, 104
I-20032 Cormano (MI)
tel. +39/02-39322699
www.calmarprofessional.com - info@calmarprofessional.com
Contact: S. Franchini

CA-MI s.r.l.
Via Ugo La Malfa, 13 - I-43010 Pilastro (PR) - Italy
tel. +39/0521-637133 - 631138
fax +39/0521-639041
export@ca-mi.it - www.ca-mi.eu

CERIOTTI s.r.l.
Via Moscova, 21 - I-20017 Rho (Mi)
tel. +39/02-93561413 - fax +39/02-93561646
e.mail: info@ceriotti.it - www.ceriotti.it

COLORdESIGN s.r.l. 
Via Silvio Pellico, 10 - I-25086 Rezzato (BS)
tel +39/030-2190568 - fax +39/030-2198771
info@colordesign.bs.it - www.colordesign.bs.it
Contact: Mr. G. Mogni - Ms. S. Mogni

CONAIR PRO
1 Cummings Point Road - USA - Stamford CT 06904
tel. 1-203-3519000 - fax 1-203-3519180

CONFALONIERI MATITE s.r.l.
Via al Piano (Zona Industriale) 
I-23020 Gordona (SO)
tel. +39/0343-42011 - fax +39/0343-42000
Contact: Daniela Battistessa

Cosm.o s.r.l.
Via Braguti - I-25020 Pralboino (BS)
tel. +39/030-9176360 - fax +39/030-9547229
commerciale@cosmohairproduct.it
Contact: Ferdinando Odorici

CUMBO s.r.l.
Via Michelangelo Buonarroti, 10
I-20090 Cesano Boscone (Milano)
tel. +39/02-4501581 - fax +39/02-4582623
Contact: Mr. R. Cumbo

CTL S.p.A.
Via Trento, 69 
I-20021 Ospiate di Bollate (MI)
tel. +39/02-3834321 - fax +39/02-38343231
info@ctlspa.it - www.ctlspa.it

dA GALENO OFFICINE COSMETIChE s.r.l.
Via Boscofangone, zona industriale ASI
I-80035 Nola (NA)
tel. +39/081-8210296 - fax +39/081-19735752
giovanni.festa@dagaleno.com
Contact: G. Festa

dIELLE s.r.l.
I-20044 Arese (MI)
Viale delle Industrie, 15/7
tel. + 39/02-93581075
www.dielle.net - info@diellesrl.net 

dIMA COSMETICS s.r.l.
Via Galileo Galilei, 80 
I-63811 Sant’Elpidio a Mare (FM)
tel. +39/0733 280228 - fax +39/0733 285843
www.jeanpaulmyne.com

dott. Solari Cosmetics – Vertigo s.r.l.
Via Po, 2 - I-26867 Somaglia (LO)
tel. +39/0377-57613 – fax +39/0377-447210
export@dottsolari.com - www.dottsolari.com 

dZd COLOR ChART MANUFACTURING Co, Ltd
Unit 2406, South Tower, World Trade Center 
No. 371-375, Huanshi Dong Road
Guangzhou, Guangdong, China
Zip Code 510095 Fax +86/20-8760-3991
tel. +86/20-8760-3992 - Fax +86/20-8760-1568
www.chinadzd.com - dzdh@chinadzd.com

ELChIM S.p.A.
Via del Tecchione, 4 - I-20098 San Giuliano Milanese (MI)
tel. +39/02-5511144 - fax +39/02-55185141
www.elchim.it - export@elchim.it
Contact: Luca Sabbatini

ELGON PIdIELLE s.r.l.
Via Bergamina, 7 - I-20014 Nerviano (MI)
tel. +39/0331-580166 
www.elgoncosmetic.it - elgon@elgoncosmetic.it

ELIZABETh FAY INTERNATIONAL s.a.s.
Via Bard, 52 - I-10142 Torino
www-elizabethfay2@yahoo.it
elizabethfay2@yahoo.it

EMSIBETh S.p.A.
Via Giovanni Murari Brà, 35/G - I-37136 Verona
tel. +39/045-503044 - fax +39/045-502773

ETI S.p.A.
Via della Scienza, 49 - I-25039 Travagliato (BS)
tel. +39/030-6863964 - fax +39/030-6863944
www.eti-italy.com - info@eti-italy.com
Contact: Ms. Sara Civitelli

FABY LINE s.r.l.
I-13100 Vercelli - Via Meucci Int. Chatillon 
tel. +39/0161-215333 - fax +39/0161-250523

FARMACEUTICI dOTT. CICCARELLI S.p.A.
Via Clemente Prudenzio, 13
I-20138 Milano
Tel. +39/02-58721 – fax +39/02-58072358
www.ciccarelli.it - maurizio.bignotti@ciccarelli.it 

FARMAGAN S.p.A.
Via Fosso del Canneto, 34 - Galazzano 47891 - Rep. di San Marino
tel. +378-0549/905852
www.farmagan.com - info@farmagan.com

FARMEN INTERNATIONAL 
COSMETICS dISTRIBUTION
Via Leinì, 150 - I-10036 Settimo T.se (TO)
tel. +39/011-8023411 (sel. pass.) - fax +39/011-8023447
Contact: Mr. G. Manzetti - Mr. G. Bassignana
info@farmenspa.com

FORFEX PRO
Münsterstrasse, 100 - D-40476 Düsseldorf - Germany
tel. 49 (0) 211-97036-0 - fax 49 (0) 211-97036-49

GA.MA® Italy s.r.l.
Via Sant’Alberto, 1714 - I-40018 San Pietro in Casale (BO)
tel: +39/051-6668811 - fax: +39/051-6668822
info@gama.eu - Contact: Mr. L. Facchini

GAMMA PIÙ s.r.l.
Via Caduti del Lavoro, 22 - I-25046 Cazzago S. Martino (BS)
tel. +39/030-7751011
www.gammapiu.it - info@gammapiu.it 
Contact: W. Sartori

GM KOSMETIK s.r.l.
Sede Operativa: Via Romolo Gessi, 18 
I-25135 Brescia
tel. +39/030-3363011 - fax +39/030-3362602
www.gmkosmetik.com - info@gmkosmetik.com 

GREEN LIGhT GROUP
Via Romolo Gessi, 14/16/18 
I-25135 Brescia
tel. +39/030-3363045 - fax +39/030-3363812
www.greenlight.it - info@greenlight.it

G.V.F. s.p.a. IteLy hair Fashion
Via Falcone, 8 - I-20080 Vernate (MI)
tel. +39/02-90093743 - fax +39/02-90093740
Contact: Mr. I. Fusaro

hARBOR S.p.A.
Via Marie Curie, 5
I-40064 Ozzano dell’Emilia
tel. +39/051-795100 - fax +39/051-796479
www.harboritalia.it - export@harboritalia.it

hBS S.R.L.
Via Padre Antonio Casamassa, 87 - I-00119 Roma
tel. +39/06-5652045/6 - fax +39/06-5652150
www.jalyd.com - pzarrella@hbssrl.com 

hELEN SEWARd hAIR PROdUCTS
Via De Gasperi, 8/A - I-20020 Lainate (MI)
tel. +39-02-93570057 - fax +39-02-93571418
www.helenseward.it - helen.seward@helenseward.it
Contact: G. Arteritano

hSA S.p.A. 
Via Ugo Foscolo, 27 - I-21050 Bisuschio (VA)
tel. +39/0332-474654 - fax +39/0332-850307
hsa@hsacosmetics.com - www.hsacosmetics.com
Contact: Mr. Stefano Zanzi

INdUPLAST S.p.A.
Via Europa, 34 - I-24060 Bolgare (BG)
tel. +39/035-8354011 - fax +39/035-8354120
www.induplastgroup.com - info@induplast.it 

INdUSTRIE PAGOdA s.r.l.
Via Spallanzani, 24/26 - I-24061 Albano Sant’Alessandro (Bg)
tel. +39/035-501116 - fax +39/035-500894 
www.industriepagoda.it - info@industriepagoda.it
Contact: Vittoria Condemi

IN ITALY hAIRCOLOR s.r.l.
Via Gianni Agnelli, 5 - I-25086 Rezzato Bs
tel +39/030-2793574 - fax +39/030-2793442
info@initalyhaircolor.it - info@initalyhaircolor.com
www.initalyhaircolor.com
Contact: Mr. G. Mogni - Ms. S. Mogni

INTERNATIONAL hAIR KULTURE s.r.l.
Sede Operativa: Via Romolo Gessi, 16 I-25135 Brescia
tel. +39/030-2352011 - fax +39/030-3363959
info@internationalhairkulture.com 
www.internationalhairkulture.com

ITALCAPSULA G. Rotta s.r.l.
Via Mestre, 9 - I-20063 Cernusco Sul Naviglio (MI)
tel. +39/02-92101788 - fax +39/02-92102671
Contact: Mr. M. Ghiandoni

ITALIAN GROUP s.r.l.
Via Aldo Moro, 13 - I-25124 Brescia
tel. +39/030-3762669 - fax +39/030-3361077
info@italiangroup.it - www.italiangroup.it

JAGUAR STAhLWARENFABRIK Gmbh & Co. Kg
Ketzberger Str. 22 - D-42653 Solingen 
tel. +49/212-25207/0 - fax +49/212-2520777

JAAS – Nuova Fapam S.p.A.
Via Aterno, 42 - I-66020 San Giovanni Teatino (CH)
tel. +39/085-4464776
www.jaas.it – info@jaas.it

KAARAL s.r.l. 
Zona Industriale - C.da Piana Sant’Angelo 
I-66050 San Salvo (CH)
tel. +39/0873-343127 - fax +39/0873-548151
www.kaaral.com - info@kaaral.com

KEPRO S.p.A.
Via Chiese, 13 - I-25015 Desenzano (BS)
tel. + 39/030-9150555
www.kepro.it - e-mail: export@kepro.it

KOSMETIKAL s.r.l.
Via A. Casali, 30
I-61122 Borgo S. Maria (PU) 
tel. + 39/0721-855882
www.kosmetikal.it - info@kosmetikal.it

LAB37 s.r.l.
Via del Lavoro, 37 - Loc.Cappellazzo -
I-12060 Cherasco (CN)
tel. +39/0172-495277 - fax +39/0172-499566
www.lab37group.com - info@lab37group.com 

LA dISPENSA s.r.l.
Via Circonvallazione, 67 - I-20882 Bellusco (MB)
www.ladispensacosmesinaturale.it
ladispensa@tin.it

LAdY BURd 
Manhattan office - 130 West 42nd Street, Suite 801
New York, NY-10036, USA
1.212.679.4941 - 1.800.533.0749 (TOLL FREE)
1.212.679.6415 (FAX)

L’AMANdE
Via Milano, 18/B - I-26016 Spino d’Adda (CR)
tel. + 39/0194-89829 - fax +39/0194-8135
www.lamande.it – e-mail: lamande@lamande.it

LANdOLL MILANO s.r.l.
Via Soncino, 15 - I-26010 Ricengo (CR)
tel. +39/0373-267757 - fax +39/0373/267973
e-mail: info@landoll.it - www.landoll.it
Contact: Mr. Fabrizio Luca Ascoli

LISAP S.p.A. - hq holding
I-20027 Rescaldina (MI) 
Via Monte Lungo, 59 
www.lisapitalia.com

MAESTRI ELVARES & FIGLI s.n.c. 
Via Terenzin, 13 - I-42100 Reggio Emilia 
tel. +39/0522-553482 - fax +39/0522 553474
www.3me.it - info@3me.it - Contac: Mr. Maestri

MAXIMA COSMETICS s.r.l.
Via Staffali, 7 - I-37062 Dossobuono (VR) 
tel. +39/045-8601074 - fax +39/045-986651
info@maximacosmetics.com - www.maximacosmetics.com

MAXXelle
Via Emilio Betti, 2 
I-62020 Belforte del Chienti (MC)
tel. +39/0733-904373 - fax. +39/0733-903464
info@maxxelle.com - www.maxxelle.com

MEdITERRANEA – FRATELLI CARLI S.p.A.
Via Paressi, 11 
I-18100 Imperia
tel. +39/0183-7080
www.mediterranea.net - Contact: L. Carli

MY ORGANICS s.r.l.
Via Lago di Bolsena, 14
I-36015 Schio Veneto (VI)
tel. +39/0445-1740014
www.myorganics.com – export@myorganics.com 

MYOSOTIS s.r.l.
Via XX Settembre, 9 
I-37129 Verona (VR)
tel. +39/045-502798 - fax +39/045-8207770
Contact: Mr. M. Mattiello 
www.orising.com

NATURALIA TANTUM S.p.A.
Via C. Cantù, 1 - I-20123 Milano
tel. +39/039-5300517
info@naturaliatantum.com - www.naturaliatantum.com

NIKA - IBECOSMETICA s.r.l.
Via Ponte a Piglieri, 8 Int 11 - I-56122 Pisa 
tel. +39/050-24461 - fax +39/050-24461
info@ibecosmetica.com - info@nika.it
www.ibecosmetica.com - www.nika.it

OYSTER COSMETICS S.p.A.
Via Barzizza, 37/A 
I-46043 Castiglione delle Stiviere (MN)
tel. +39/0376 636290 - fax +39/0376 631911
www.oystercosmetics.it 
alessandro.gnaccarini@oystercosmetics.it

OZONO hEALTh & BEAUTY
Largo Pianosa 3 – Loc. Antiche Saline
I-57037 Portoferraio (LI)
tel. +39/0565-915954
info@ozono-hb.it – www.ozono-hb.it

PARLUX S.p.A.
Via Goldoni, 12 
I-20090 Trezzano S/N (MI)
tel. +39/02-48402600 - fax +39/02-48402606
Contact: Mr Parodi

PdT COSMETICI s.r.l.
V.le Cavalieri del Lavoro 
I-70017 Putignano (BA)
tel. +39/080 4931509
www.pdtcosmetici.it – info@pdtcosmetici.it 

PEGASUS – PRESTO INdUSTRIES
17/218 Vasan Udyog Bhavan, 2nd Floor,
Off S.B. Marg. Opp Phoenix Mills, Lower Parel,
Mumbai – 40003 – India
tel. +91/2243151400
tanvi.kulkarni@prestocombs.com – www.prestocombs.com 

PETTENON COSMETICS S.p.A.
Via del Palù, 7/D 
I-35018 San Martino di Lupari (PD)
tel. +39/049/9988800 
www.pettenon.it

POLYdROS, S.A.
C/ La Granja 23. P.I. Alcobendas - E-28108 – Madrid
tel. +34/916610042 
info@polydros.es - www.polydros.es

PREVIA S.p.A.
Via Massimo D’Antona, 9/bis - I-10028 Trofarello (TO) 
tel. +39/011-9624787 – fax +39/011-9624794
info@previa.it - www.previa.it 

PUNTI dI VISTA s.r.l.
Via Spagnuolo, (Prov. Caivano - Aversa) s.n.c.
I-80020 Frattaminore (NA)
tel. +39/081-8362039 - 081-8354556 
fax +39/081-8352800
www.puntidivista.it - puntidivista@puntidivista.it

REBIS
Via Repubblica, 36/B - I-26043 Persico Dosimo (CR) 
tel. +39/0372-54396 - fax +39/0372-493181
info@rebisnatural.com - www.rebisnatural.com

RENÉE BLANChE
I-84050 Lustra (SA) - C/da Corticelle
tel. +39/0974-839286
www.reneeblanche.it

REVI PhARMA s.r.l.
Via G.Falcone, 35 
I-20080 Vernate
tel. +39/025062730 – fax + 39/02-5062802
www.revipharma.it – info@revipharma.it

REVIVRE ITALIA S.p.A.
Via Vallina Orticella, 34 
I-31030 Borso del Grappa (TV)
www.revivre.com

ROVERhAIR s.r.l.
Via Torino, 550
I-10032 Brandizzo (TO)
tel. +39/011-9170623
www.roverhair.it - info@roverhair.it

RUdY PROFUMI s.r.l.
I-20090 Assago (MI) - Via Einstein, 2/4
tel. +39/02-48844436
www.rudyprofumi.com – info@rudyprofumi.com

SANI-FIX 
P.zza Ferrari, 22/B - I-47921 Rimini
tel. +378/0549-901167
www.sani-fix.com – viliyan@sani-fix.com

SARANTIS Group S.A.
26 Amaroussiou-Halandriou Str. - GR-151 25 Athens-Greece
tel. +30/210 6173635 - fax +30/210 6197081
www.sarantisgroup.com - info@sarantisgroup.com
Contact: Mr. Takis Petrou

SENSUS – G & P Cosmetics s.r.l.
Via A. De Gasperi, 8 - I-52037 Sansepolcro (AR) 
tel. +39/0575-720682 - Fax +39/0575-749 923
info@gpcosmetics.it - www.gpcosmetics.it

SKYCOM s.r.l.
Via Bovi Campeggi 6 – I-40131 Bologna
tel. +39/051-524834 
info@skycomgroup.it – www-skycomgroup.it 

SPAZZOLIFICIO PIAVE S.p.A. 
Via Palladio, 5 - I-35019 Onara di Tombolo (PD)
tel. +39/049-5993122 - fax +39/049-5993528
info@piave.com - www.piave.com
Contact: F. Gobbo

TECNO dRY s.r.l.
Via Puglie, 10/12 - I-60030 Monsano (AN) 
tel. +39/0731-60 54 35 - fax +39/0731-60 54 36

TROIAREUKE
#401, 4F, 8, Gukhoe-daero, 38-gil, 
Yeongdeungpo-gu, Seoul, Republic of Korea
tel. +82 2. 2679. 8857 - fax +82. 2. 2679. 8859
www.mk-corp.co.kr/en - export@mk-corp.co.kr

TURATI Idrofilo S.p.A.
Via I maggio, 242 - I-10062 Luserna San Giovanni (TO)
tel. + 39/0121-955501 - fax + 39/0121-955519
www.turati-idrofilo.com - www.cottonplus.it
info@cottonplus.it

VAGhEGGI S.p.A.
Via F. Pigafetta, 6 - I-36024 Nanto (VI)
tel. +39/0444-639600 – fax +39/0444-639656
export@vagheggi.com – www-vagheggi.com

VITALFARCO s.r.l.
Via Antonio Canova, 8-10
I-20094 Corsico (Milano)
tel. +39/02-36526956
www.vitalfarco.com – info@vitalfarco.com
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CTL is a fully independent italian operation, specializing in the manufacturing 
of professional haircare products since over fifty years.

CTL, the color factory, aims to be the ideal partner for the study, development 

and production of hair coloring solutions for private label.

The laboratory is the beating heart of the company.

CTL is able to control all phases in the production cycle, from formulation to 

choice of materials, from graphics to packaging, from manufacturing to delivery 

of the finished product, guaranteeing maximum safety, as well as extremely high 

quality standards in all stages of production.

CTL SpA
Via Trento, 59 - 20021 Ospiate di Bollate (MI) - Italy

Tel. +39.02.3834321 - Fax +39.02.38343231
info@ctlspa.it - www.ctlspa.it - 
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MANUFACTURING

CTL SpA
Via Trento, 59 - 20021 Ospiate di Bollate (MI) - Italy

Tel. +39.02.3834321 - Fax +39.02.38343231
info@ctlspa.it - www.ctlspa.it - 
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The hair treatment that preserves color over time, keeping 
it brilliant and protecting it from external agents that can 
compromise it. Its functional active ingredients and its fruity 
fragrance make Colorlife formulas the ideal ally for colored hair.



MAKE YOUR COLOR LIVE FOREVER

The hair treatment that preserves color over time, keeping 
it brilliant and protecting it from external agents that can 
compromise it. Its functional active ingredients and its fruity 
fragrance make Colorlife formulas the ideal ally for colored hair.

Made in Italy with Love.

COLOR 
PROTECTION

SHINING 
EFFECT

HIGH 
PERFORMANCE
TECHNOLOGY

ENCHANTING 
FRAGRANCE

MEET US AT COSMOPROF WORLDWIDE BOLOGNA
MARCH 17-20, 2023 HALL 25 - BOOTH A40/B43



MEET US AT COSMOPROF WORLDWIDE BOLOGNA
MARCH 17-20, 2023 HALL 25 - BOOTH A40/B43


